United Nations
STATISTICA ' Development Fund for Women

\
’ ' MOLDOVEI I FEMg:Q,

Chisinau, 2009



United Nations
STATISTICA ' Development Fund for Women

\
' ' MOLDOVEI “NIFEM w

CONDITIONS FOR ENPTERPRISE
CREATION AND DEVELOPMENT:
Gender Analysis

4 4 4 B 4

Chisinau, 2009



~Conditions for Enterprise Creation and Development: Gender Analysis"
Ist Edition

Author: Elena Aculai, PhD in Economics

Editorial Board of the National Bureau of Statistics:
Oleg Cara, Vice-Director General

Nina Cesnocova

Jana Mazur

lurie Mocanu

Ludmila Petras

Alexandr Socolov

Conditions for Enterprise Creation and Development: Gender Analysis
- Ist edition, Chisinau, 2009 - 92 pages

Copies: 100

Cover & design: lon Axenti

Printing:,Nova Imprim” SRL

ISBN

czu

The publication was commissioned by the United Nations Development Fund for Women and UNDP
Moldova within the UNDP, UNIFEM, UNFPA and UNICEF Joint Project on Strengthening National Sta-
tistical System with the financial support of Swedish International Development Cooperation Agency
(Sida).

There is no copyright attached to this publication. It may be reproduced in whole or in part without
prior permission from the United Nations Development Fund for Women or United Nations Develop-
ment Programme. However, the source must be acknowledged. Upon utilization of statistical informa-
tion contained in this publication, the National Bureau of Statistics of the Republic of Moldova must be
acknowledged.

The views expressed in this publication do not necessarily represent those of the institutions of the
United Nations.

This publication is available in Romanian, Russian and English and can be found on the Internet: www.
statistica.md and www.un.md/UNIFEM

nedtatios vonen  UNIFEM is the women's fund at the United Na- STATISTICA l’
\, tions. It provides financial and technical assis- ’ MOLDOVE!
IFEM;!}' tance to innovative programmes and strategies
that promote women’s human rights, political
participation and economic security. National Bureau of Statistics
of the Republic of Moldova, 2008
106, Grenoble str., Chisindu
Tel.: (3732) 40 30 00
Fax: (3732) 2261 46
e-mail: moldstat@statistica.md
http://www.statistica.md
. UNDP is the UN's global development network,
g@g o :
h\s an organization advocating for change and
connecting countries to knowledge, experi-
. il 2 ¢

ence and resources to help people build a bet-

mﬂ ter life.

Moldova



CONTENTS

INTRODUCTION ...ccovuiiiiniiniiniinicninninnnennennesnessessesssesssessessessnes 9
METHODOLOGY OF SURVEY ......coocvviniinivninnninnninnninnnenncnncnnnes 11
@ ENTREPRENEURS’ CHARACTERISTICS.......cccoovvuvvinirnennen. 13

@ ENTERPRISES’ PROFILE AND BUSINESS

DEVELOPMENT CONDITIONS ......cceooviiiiiiiiriierenierneenneennne 30
2.7, Profile Of @NtEIPIISES...eeeeereerereseets sttt ssssssassssessessessassesens 30
2.2. BUSINESS INITIAtiON STAGE....ovuiieererireriseisieisesisesssensssessssesssssssssssssssssssssses 43
2.3. Conditions and problems enterprises faced in 2008............c.......... 52
2.4. Entrepreneurs expectations in 20009...........cvnnnennnenennesesnnesens 80
MAJOR FINDINGS, CONCLUSIONS
AND RECOMMENDATIONS .....coootiiererncneenceenscneesesnnessesseesesnnens 87

BIBLIOGRAPHY ....uuiiviiiiiiiiiiniiniintcnncntcnesnesnesnesnesnesnessnens 91



LIST OF TABLES

Table 1. Distribution of entrepreneurs by sex 13
Table 2. Distribution of the population and of the economically active population

by sex, as of 1 Jan. 2009 13
Table 3. Distribution of entrepreneurs by education level and SeX ........cowwcsnereerrnsnnne 15
Table 4. Distribution of entrepreneurs by education level and area ......o.ccnnreerrennnne 16
Table 5. Distribution of entrepreneurs by age and sex 17
Table 6. Distribution of population of the Republic of Moldova

by age groups and sex 18
Table 7. Distribution of entrepreneurs by age groups and area 18
Table 8. Distribution of entrepreneurs by prior activity and sex 20
Table 9. Activity of entrepreneurs prior to taking the lead of an enterprise:

work abroad, by country and sex 21
Table 10. Distribution of entrepreneurs depending on their activity prior

to taking the lead of the enterprise and by area 22
Table 11. Distribution of entrepreneurs by business location and by SeX ..., 23
Table 12. Distribution of population by area and sex 24
Table 13. Distribution of entrepreneurs by development region and seX...............
Table 14. Distribution of entrepreneurs by development region, age and sex
Table 15. Distribution of entrepreneurs by their status at the enterprises

and by sexX 27
Table 16. Distribution of enterprise owners by business location area .........eeeeens 27
Table 17. Distribution of enterprise owners by development regions and by sex.......... 28
Table 18. Distribution of enterprise owners by development regions,

sex and age groups 29
Table 19. Distribution of enterprises by size and by sex of entrepreneurs......coovvceenn. 31
Table 20. Distribution of enterprises by size and by area 32
Table 21. Distribution of enterprises by activity duration

and sex of entrepreneurs 33
Table 22. Distribution of enterprises by activity duration and area 33
Table 23. Distribution of enterprises by main type of activity

and sex of entrepreneurs 34
Table 24. Distribution of enterprises by main type of activity and area.........ccowceerrnn. 36
Table 25. Distribution of enterprises by development regions, types of economic

activity and sex of entrepreneurs 37

CONDITIONS FOR ENPTERPRISE CREATION AND DEVELOPMENT:
Gender Analysis



Table 26.

Table 27.

Table 28.
Table 29.

Table 30.

Table 31.

Table 32.

Table 33.

Table 34.

Table 35.

Table 36.

Table 37.

Table 38.

Table 39.
Table 40.

Table 41.

Table 42.

Table 43.

Table 44.

Table 45.

Distribution of enterprises by types of economic activity, development

regions and sex of entrepreneurs 40
Distribution of enterprises by ways of establishment and by sex of
entrepreneurs 43
Distribution of enterprises by ways of establishment and by area .................... 44
Distribution of enterprises by ways of establishment, development regions
and sex of entrepreneurs 44
Distribution of enterprises by sources of the start-up capital,

sex and age of entrepreneurs 47
Distribution of enterprises by sources and size of resources

used to establish enterprises and by sex of entrepreneurs .........censnnees 48
Distribution of enterprises by sources of the start-up capital, development
regions and sex of entrepreneurs 50
Presence of difficulties in enterprise activity in 2008,

by sex of entrepreneurs 52
Presence of difficulties in enterprise activity enterprises

in 2008, by area 52
Presence of difficulties in enterprise activity enterprises in 2008,

by education level and sex of entrepreneurs 53
Presence of difficulties in enterprise activity in 2008, by age group

and sex of entrepreneurs 54
Presence of difficulties in enterprise activity in 2008, by development regions
and sex of entrepreneurs 54
List of main difficulties in enterprise activity in 2008, by sex

of entrepreneurs 57
List of main difficulties in enterprise activity in 2008, by area ..........cccooewveevennn. 58

List of main difficulties in enterprise activity in 2008,
by education level and sex of entrepreneurs 59

List of main difficulties in enterprise activity in 2008, by age groups
and sex of entrepreneurs 62

List of main difficulties in enterprise activity in 2008, by development
regions and sex of entrepreneurs 63

Difficulties at enterprises related to sale of products/rendering
of services in 2008, by sex of entrepreneurs 66

Difficulties at enterprises related to sale of products/provision
of services in 2008, by area 66

Difficulties at enterprises related to sale of products/provision
of services in 2008, by level of education and by sex of entrepreneurs............ 67

CONDITIONS FOR ENPTERPRISE CREATION AND DEVELOPMENT:
Gender Analysis



Table 46.

Table 47.

Table 48.

Table 49.

Table 50.

Table 51.

Table 52.

Table 53.
Table 54.
Table 56.
Table 57.

Table 58.

Table 59.
Table 60.

Table 61.

Table 62.

Difficulties at enterprises related to sale of products/provision
of services in 2008, by age groups and sex of eNtrepreneurs.......comeeevvesnnne 67

Difficulties at enterprises related to sale of products/provision of services
in 2008, by development regions and by sex of entrepreneurs.............ccnn.. 68

Causes of difficulties faced by enterprises during sale of products/provision
of services in 2008, by sex of entrepreneurs 69

Causes of difficulties faced by enterprises during sale of products/provision
of services in 2008, by area 70

Causes of difficulties faced by enterprises during sale of products/provision
of services in 2008, by education level and sex of entrepreneurs ..................... 71

Causes of difficulties faced by enterprises during sale of products/provision
of services in 2008, by age groups and sex of ENtrepreneuUrs.......oreeesessene 73

Causes of difficulties faced by enterprises during sale
of products/provision of services in 2008, by development regions

and by sex of entrepreneurs 76
Enterprise export activity, by sex of entrepreneurs 78
Enterprise export activity, by area of enterprise 78
Enterprise export activity, by age groups and sex of entrepreneurs................. 78
Enterprise export activity, by development regions

and by sex of entrepreneurs 79
Expectations related to enterprise activity enterprises in 2009,

by sex of entrepreneurs 81
Expectations related to activities of enterprises in 2009, by area......ccooeeccvvennnn. 82

Expectations related to enterprise activity in 2009,
by education level and sex of entrepreneurs 83

Expectations related to enterprise activity in 2009,
by age groups and sex of entrepreneurs 84

Expectations related to enterprise activity in 2009,
by development regions and by sex of entrepreneurs 85

6 CONDITIONS FOR ENPTERPRISE CREATION AND DEVELOPMENT:
Gender Analysis



LIST OF DIAGRAMS

Diagram 1.  Distribution of the population and of the economically

active population and entrepreneurs, by sex 14
Diagram 2. Distribution of entrepreneurs by level of education and area..........ccooueeeeennn. 16
Diagram 3. Distribution of entrepreneurs by age groups and by area .......coo.msseeeeesnnne 19
Diagram 4. Distribution of entrepreneurs by prior activity and by SEX .........meeeeeenns 20
Diagram 5. Distribution of entrepreneurs depending on their activity prior

to taking the lead of the enterprise and by area 22
Diagram 6. Distribution of entrepreneurs by business location and by SeX .........ccoeccccevennne. 23
Diagram 7. Distribution of entrepreneurs by sex and business 10€ation ... 23
Diagram 8. Distribution of entrepreneurs by development region and by seX................. 25
Diagram 9. Distribution of enterprise owners by development regions and by sex......... 28
Diagram 10. istribution of enterprises by size (number of employees)

and by sex of entrepreneurs 31
Diagram 11. Distribution of enterprises by activity duration

and sex of entrepreneurs 33
Diagram 12. Distribution of enterprises by main type of activity

and sex of entrepreneurs 35
Diagram 13. Distribution of enterprises by main type of activity and by area .........cccoouevccvvnnn. 36
Diagram 14. Distribution of enterprises by development regions,

types of economic activity and sex of entrepreneurs 39
Diagram 15. Distribution of enterprises by types of economic activity,

development regions and sex of entrepreneurs 42
Diagram 16. Distribution of enterprises by sources of the start-up capital

and sex of entrepreneurs 48
Diagram 17. Presence of difficulties in enterprise activity in 2008,

by development regions and sex of entrepreneurs 55
Diagram 18.  List of main difficulties in enterprise activity in 2008,

by sex of entrepreneurs 57
Diagram 19.  List of main difficulties in enterprise activity in 2008, by area .........ccouuuvveeeenn. 58

Diagram 20.  List of main difficulties in enterprise activity of enterprises in 2008,
by level of education and sex of entrepreneurs 60

Diagram 21.  List of main difficulties in enterprise activity in 2008, by development regions
and sex of entrepreneurs 65

Diagram 22. Difficulties at enterprises related to sale of products/provision of services
in 2008, by age groups and sex of entrepreneurs 68

CONDITIONS FOR ENPTERPRISE CREATION AND DEVELOPMENT:
Gender Analysis



Diagram 23.  Causes of difficulties faced by enterprises during sale

of products/provision of services in 2008, by sex of entrepreneurs .................. 69
Diagram 24. Causes of difficulties faced by enterprises during sale

of products/provision of services in 2008, by area 70
Diagram 25.  Causes of difficulties faced by enterprises during sale of products/provision

of services in 2008, by level of education and sex of entrepreneurs.................. 72
Diagram 26. Causes of difficulties faced by enterprises during sale

of products/provision of services in 2008, by age groups

and sex of entrepreneurs 75
Diagram 27. Causes of difficulties faced by enterprises during

sale of products/provision of services in 2008, by development regions

and by sex of entrepreneurs 77
Diagram 28. Enterprise export activity , by age groups and sex of entrepreneurs............... 79
Diagram 29. Enterprise export activity, by development regions

and by sex of entrepreneurs 80
Diagram 30. Expectations related to enterprise activity in 2009,

by sex of entrepreneurs 81
Diagram 31. Expectations related to enterprise activity in 2009, by area ........ccsmeeeeerrene 82
Diagram 32. Expectations related to enterprise activity enterprises in 2009,

by level of education and sex of entrepreneurs 83
Diagram 33.  Expectations related to enterprise activity in 2009,

by age groups and sex of entrepreneurs 85
Diagram 34. Expectations related to enterprise activity in 2009,

by development regions and by sex of entrepreneurs 86
LIST OF BOXES
Box 1. Entrepreneurial potential of women in the EU 14
Box 2. The influence of education on business success 15
Box 3. Women'’s problems in business 24
Box 4. Main problems of entrepreneurs 56

8 CONDITIONS FOR ENPTERPRISE CREATION AND DEVELOPMENT:
Gender Analysis



Introduction

Peculiarities of women and men as specific socio-demographic groups are
considered by gender statistics and are used to justify social, demographic and
economic policies.

In recent years, the National Bureau of Statistics of the Republic of Moldova
has disaggregated a lot of data by sex and published materials with a focus on
gender aspect, for instance statistical publications “Women and Men of the Republic
of Moldova”; “Women and Men in the Labour Market of the Republic of Moldova’,
“Gender Statistics User Guide” etc. However, until recently, the statistical framework
has not allowed for any serious research of the gender aspect in entrepreneurship
development, as the purpose of business data collection was to characterize
enterprises, rather than individuals that manage them.

The purpose of this study is to identify peculiarities of women and men
entrepreneurs, to analyze business initiation and development problems through
the perspective of gender differences. This will allow creating conditions to level-off
opportunities for participation of women and men in entrepreneurial activity.

The work was conducted based on the results of the annual structural survey of
enterprises by the National Bureau of Statistics and represents a multifaceted picture
of entrepreneurship development in the country. In 2009, an additional module was
planned and implemented within the structural survey of enterprises - “Conditions
for enterprise creation and development” with a special focus on gender aspect.

The main body of the material is presented in two sections. The first one gives
the characteristic of entrepreneurs, their distribution by sex, age groups, education
level, enterprise location, development regions, and other characteristics. The second
section provides an analysis of enterprises’ profile and development conditions. It
gives a distribution by types of economic activity, age of enterprises, and size of
business. Enterprises’ establishment conditions were investigated — ways of creation
and sources of their start-up capital; the situation and business problems in 2008
and expectations of entrepreneurs for 2009 were identified. Most of the data were
analyzed through the gender perspective.

Results are intended for scientific purposes and practical actions aimed at
implementation of the principle of equal rights and opportunities for women and
men in the sphere of entrepreneurship. Results may serve as a basis for state and
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regional policy foremost, business regulation, social and demographic policies. They
can be used in the public activities, in particular, of women'’s organizations.

The National Bureau of Statistics ensured development of project concept,
organized and conducted the survey as well as processed the obtained results.
The project executive officer in the National Bureau of Statistics is Nina Cesnocova,
Gender Focal Point.

Analysis of results and presentation of materials for the publication were carried
out by the independent consultant Elena Aculai, PhD in economics.

The project was implemented with the conceptual support of UNDP (United
Nations Development Program) and UNIFEM (United Nations Development Fund for
Women) with funding support from Swedish International Development Cooperation
Agency (Sida).
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Methodology of Survey

In view of identifying the peculiarities of women and men entrepreneurs,
analyzing business initiation and development issues through the perspective
of gender differences, the National Bureau of Statistics developed a new module
within the Structural Survey of Enterprises - “Conditions for Enterprise Creation and
Development” with a specific focus on the gender aspect. A special questionnaire
was developed that served as a basis for entrepreneurs’ survey.

As object of analysis were considered the following categories of enterprises:
active enterprises (with a more than zero turnover) except for the enterprises from
financial intermediation and public administration that had submitted financial
reports; individual enterprises that had submitted their income tax declarations to
the state tax inspection; newly created enterprises. Peasant (farm) economies were
not included in the survey.

With a view of conducting a high qualitative survey, the sampling base was
formed on the basis of three information sources:
® RENIM database (National Inter-administrative Registry) as of 1 January
2009 and RENUS (National Registry of Statistical Units);
e Database of active enterprises with a more than zero turnover rate that
have submitted their financial reports for 2008;
e Database for active individual enterprises that have submitted income tax
declarations to the State Tax Inspection.
In forming the sampling, the following criteria were taken into consideration:
e Main type of economic activity (according to the Classifier of Economic
Activities of the Republic of Moldova)
e Size of enterprises — by the number of hired personnel criteria
(groups: 0-4, 5-9, 10-19 and 20+)
e Territory — location area of enterprises (urban, rural) and economic region
(mun. Chisinau, North, Center, South, Gagauzia ATU).

The survey was conducted during May-June 2009. The general coverage of
the structural survey constituted 27,9 thousand enterprises. Sampling involved
15537 enterprises amounting to 55.7% of the sampling base.

Respondents were represented by entrepreneurs, in particular leaders/
lead managers of enterprises, both hired and owners of businesses (full or partial
owners).

CONDITIONS FOR ENPTERPRISE CREATION AND DEVELOPMENT:
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The survey employed the questionnaire method.

There may be minor differences in description of survey results in the tables
between the total line and the sum of lines (summands) due to rounding of data.

The “Conditions for Enterprise Creation and Development” questionnaire
processed results served as the main source of information for the survey. The
guestionnaire covered the following data:

1. On the entrepreneur:

Sex

Age

Education level

Type of activity before assumption of current office

Status at the enterprise (hired manager or owner)

2. On the enterprise and the situation in business:

Duration of enterprise activity

Ways of establishment of enterprises
Sources of start-up capital

Business environment in 2008

Expectations on enterprise’s activity in 2009.

Along with the results of the mentioned questionnaire, information from the
database of the structural survey of enterprises was used as additional characteristics
of sample enterprises, including:

Type of economic activity of enterprises
Size of business (number of employees)
Area of enterprise’s location (urban, rural)

Development region (mun. Chisinau, North, Center, South, Gagauzia ATU).

Other relevant materials were used to develop the report - other statistical data,
results of research pOrojects and publications related to the analysis of gender issues
in the sphere of entrepreneurship of the Republic of Moldova.
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1. Entrepreneurs’ characteristics

This section analyzes the major characteristics of entrepreneurs - their sex,
education level, age groups, and occupation before the start of the entrepreneurial
activity. Entrepreneurs were also analyzed depending on enterprises’ location
area (urban, rural) and development regions (mun. Chisinau, North, Center, South,
Gagauzia ATU). Concurrently, the current status of entrepreneurs was also considered,
with differentiation between hired managers and owners (full or partial business
owners). At the same time, all of them are leaders/lead managers of enterprises,
being on the top of issues in their business.

Most of the specified and anal ysed data are sex-disaggregated.

Il Distribution of entrepreneurs by sex

The sex-disaggregation of entrepreneurs demonstrates that the major share is
represented by men (72.5%). The share of women entrepreneurs constitutes 27.5%.

Table 1.  Distribution of entrepreneurs by sex

Total, 100

including:
Men 72.5
Women 27.5

The number of men entrepreneursis 2.6 times bigger than the number of women
entrepreneurs. The stated proportions do not correspond to the sex structure of the
population of Moldova: proportion of women engaged in entrepreneurial activity is
significantly smaller than the proportion of women in economically active population
(49.5%) and in the total population of Moldova (51.9%).

Table 2. Distribution of the population and of the economically
active population of RM by sex, as of 1 Jan. 2009, %

Share. n economl'cally Share in total population
active population
weE 100 100
including:
Men 50.6 48.1
Women 49.4 51.9

Source: Data of the National Bureau of Statistics.
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Diagram 1. Distribution of the population and of the economically
active population and entrepreneurs, by sex %
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However, in the Republic of Moldova the share of women entrepreneurs is
comparable with the similar indicator of other countries [Box 1]

m Entrepreneurial potential of women in the EU

According to the European Commission, the entrepreneurial potential of women
constitutes an “underdeveloped source of economic growth and of new jobs”. At
present, on average, women make up 30% of the entrepreneurs in the EU, but “often
face greater difficulties than men in starting up businesses and in accessing finance
and training”.

As part of its ongoing strategy to increase the number of female entrepreneurs in the
EU, the Commission launched a ‘European Network of Female Entrepreneurship
Ambassadors’ earlier this month (EurActiv 06/10/09). These will share experiences,
compare notes and act as role models to inspire women to become entrepreneurs
across the 27-member EU.

Source: http://www.euractiv.com/en /

Bl Distribution of entrepreneurs by education level

There is an absolute domination of educated people among Moldovan
entrepreneurs — with higher / incomplete higher (67.9%) or specialized secondary
education (20.2%). The education level of entrepreneurs exceeds the stated indicators
among the working population where the share of persons having higher education
constitutes 20.4%, and- 16.5% having specialized secondary education.
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The share of women entrepreneurs with higher / incomplete higher education
is somewhat smaller than among men and constitutes 64.3% (69.3% for men).

The share of women with higher education in total working population,
constitutes 22.4%; the share of men being 18.5%. On average, the level of women
with higher education in Moldova is 11.9 % (according to the 2004 census).

Table 3. Distribution of entrepreneurs by education
level and sex, %

Including:
fotal Men Women
Total, 100 100 100
including:

Higher or incomplete higher education 67.9 69.3 64.3
Specialized secondary education 20.2 18.8 23.9
General ndary or general

mandatory education | 33 | 38
Basic education 0.2 0.2 0.2
No answer 8.4 8.6 7.9

For many years there has been a high education level registered in Moldova. This
shows a significant potential that characterizes business both from the perspective of
quantitative growth and qualitative changes — development and implementation of
innovations, expansion of the sphere of intellectual services etc. At the same time, a
significant proportion of educated people, especially in small private business shows
that there are still a lot of barriers for entrepreneurs: the worse the conditions of the
external business environment, the more significant becomes the internal human
potential [Box 2].

m The influence of education on business success

One of Moldovan women entrepreneurs, 40 year-old, quite successful in managing
her business, noted in her interview that higher education had an influence on
her business success. Upon receiving higher education she had no opportunity
to receive additional training or advanced training. But over many years, her
university studies allowed developing analytical skills and establishing contacts that
enabled her to solve complicated business management problems related to various
spheres of managerial activity.

Source: Aculai E. Vinogradova N., Welter F. How to be successful in an adverse business
environment: Knitwear Factory in Moldova. In: Innovation and Entrepreneurship:
Successful Start-ups and Businesses in Emerging Economies
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The education level of entrepreneurs differs depending on the location area of
the business.

In urban areas, the share of entrepreneurs with higher / incomplete higher
education is significantly higher and constitutes 70.6%, as compared to 54.7% in
rural areas.

Among the working population of the Republic of Moldova, the share of persons
with higher education constitutes 34.3% in urban areas; 9.3% in rural areas (Women
and Men in the Republic of Moldova, 2008).

Table 4. Distribution of entrepreneurs by education level
and area, %

Including by area:
Total

Urban Rural

[t 100 100 100
including:

Higher or incomplete higher education 67.9 70.6 54.7
Specialized secondary education 20.2 18.2 30.2
General secondary.or general 33 28 58
mandatory education
Basic education 0.2 0.2 0.3
No answer 8.4 8.3 9.0

Diagram 2. Distribution of entrepreneurs by level of education
and area, %

70.6
70, 679
60 | 547
50 A
40 A
302
30 A
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2 | 18.2
10 1 5.8
%ﬁ. 02 02 03
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higher education dary education education education
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Bl Distribution of entrepreneurs by age

Analysis of age structure of entrepreneurs showed that the main proportion belongs
to entrepreneurs of two age groups of 45-54 (30.7%) and 35-44 years old (29.5%). The
specified two age groups incorporate 60.2% of all respondents. A potentially active
group of young nationals among entrepreneurs - aged 15-34 - constitutes only 22.7%,
of which only 2.4% are young men and women under 24 years old. A percentage of
17.1% of respondents belong to the oldest group (55 and older).

The average age of entrepreneurs is rather high and constitutes 45 years of age.

There were no significant differences in age identified among entrepreneurs of
different sexes. Maximum differences amount to 2.2%. The proportion of women
entrepreneurs in all age groups under 55 is slightly bigger. It is only in the age group
above 55 that the share of men is bigger than the share of women (18.1% for men,
14.5% for women). The average age of entrepreneurs in women is somewhat smaller
than in men and constitutes 43 years of age (45 y.o. for men).

Table 5.  Distribution of entrepreneurs by age and sex, %

Including:
Total Men Women

Total in th f 15+

R 100 100 100
15-24 24 2.2 2.9
25-34 20.3 20.0 21.2
35-44 29.5 293 29.9
45-54 30.7 304 316
55-64 15.0 15.6 13.4
65 + 2.1 2.5 1.1

Average age 45 45 43

Comparison of survey’s data on entrepreneurs’ age, with the age structure of
Moldovan population showed the following:

e The proportion of entrepreneurs in the age of 35-54 constitutes 60.2%.

This indicator is significantly higher than the share of people of this age in the
population of Moldova (34.1%). In the age groups 25-34 and 55-64 years old
the share of entrepreneurs is slightly higher versus the same indicators per
country.

e Gender differences are not essentially obvious. In the total population of
Moldova (over 45 y.o.), the share of women exceeds the share of men in older
age groups. There is an inverse picture among entrepreneurs. The share of
women is slightly bigger in younger age groups and after 55 it is smaller
than for men.

CONDITIONS FOR ENPTERPRISE CREATION AND DEVELOPMENT:
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Table 6. Distribution of population by age groups and sex, %

Including:
Total Men Women

Total in th f 15+

including, years: 100 100 100
15-24 229 24.5 214
25-34 19.0 20.2 18.0
35-44 15.9 16.3 15.5
45-54 18.2 18.1 18.3
55-64 11.5 10.9 12.1
65 + 124 9.9 14.7

Source: Data of the National Bureau of Statistics of the RM.

The age of entrepreneurs differs depending on the location of business. In
urban areas the proportion of younger entrepreneurs is relatively higher in all age
groups from 15 to 44. The 25-34 group shows the greatest differences. In urban
areas, the proportion of entrepreneurs of this age constitutes 21.9% whilst in the
rural area their share represents 14.2%.

In rural areas, there are relatively older entrepreneurs: among people older than
45, this share constitutes 55.3% (45.9% in urban areas). The greatest overrun in the
share of entrepreneurs in rural areas was marked in the 45-54 age group: differences
amount to 6.4%. Accordingly, the average age of entrepreneurs in rural areas is by 2
years higher and constitutes 46 years.

Table 7. Distribution of entrepreneurs by age groups and area, %

Including by area:
Total Urban Rural

Incudmg o 100 100 100
15-24 24 2.5 2.2

25-34 20.3 21.9 14.2

35-44 29.5 29.7 28.3

45-54 30.7 29.6 36.0

55-64 15.0 14.3 17.0

65+ 2.1 2.0 23
Average age 45 44 46
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Diagram 3. Distribution of entrepreneurs by age groups and by area, %

Urban Rural
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Il Distribution of entrepreneurs by previous activity

Prior to initiating an entrepreneurial activity within the interviewed enterprises,
most of respondents (62.8%) worked as paid (employed) persons. Prior experience
in business had 12.6% of respondents who were previously employers and 1.8% who
used to be farmers. About 8% of persons who have initiated or joined the business
they are currently leading, had not been engaged in any economicactivities. These are
represented by former students/pupils (4.4%), unemployed (2.4%) or householders.

Men were somewhat more often to state having had experience in business
earlier. Before their starting activity at this enterprise, 13.4% of men and 10.5% of
women used to be employers. Other sex differences include a relatively higher share
of women, who used to be householders before coming to business. This indicator
constituted 5.0% among women and 0.2% among men.
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Table 8. Distribution of entrepreneurs by prior activity and sex, %

Including:
Total Men Women

Total

out of which: 100 100 100
E‘;‘;‘:'rf’l’z’ggc?; an enterprise, 62.8 62.7 62.8
Owner 12.6 134 10.5
Student, pupil 44 4.6 3.9
Unemployed 24 3.0 1.2
Farmer 1.8 2.1 1.3
Working abroad 1.8 2.2 1.1
Householder 1.5 0.2 5.0
Other situation 12.8 11.8 14.3

Diagram 4. Distribution of entrepreneurs by prior activity
and by sex, %

Men Women
m Employed person
O Owner

m Student, pupil
m Unemployed

@ Farmer
m Working abroad

O Householder

@ Other

An insignificant share of respondents (1.8%) initiated their business upon return
from abroad. The main countries where they previously worked include Russia
(31.2%), Italy (13.2%), Israel (7.8%), Germany (7.3%), Turkey (6.8%), and Romania
(4.4%).

Respondent men and women showed different preferences in selecting the
country for working abroad.
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A relatively higher proportion of women, as compared to men, worked in Italy
(16.7%), Turkey (11.1%), Romania (8.3%), Ukraine (5.6%), and Portugal (5.6%).

Men, relatively more often than women, preferred going to work to Russia
(33.1%) and Germany (8.3%) prior to initiating their own entrepreneurial activity.

Table 9. Activity of entrepreneurs prior to taking the lead of an
enterprise: work abroad, by country and sex, %

Including:
L) Men Women

Total

out of which: 100 100 100
Russia 31.2 33.1 22.2
Italy 13.2 124 16.7
Israel 7.8 7.7 8.3
Germany 7.3 8.3 2.8
Turkey 6.8 5.9 11.1
Romania 4.4 3.6 83
Ukraine 2.9 24 5.6
France 24 2.4 2.8
Greece 2.0 1.8 2.8
Portugal 2.0 1.2 5.6
Other countries* 20.0 21.2 13.8

* including people that stated to have worked in several countries.

The nature of prior activity of entrepreneurs differs depending on the
business location. Forinstance, in urban areas there is a relatively larger proportion
of entrepreneurs that had earlier worked as employees — 63.8% (57.3% in rural
areas); 12.6% - those who came to business from among employers (12.2% in
rural areas) and students - 4.4% (4,1% in rural areas).

At the same time, in rural areas, prior to taking the lead of surveyed enterprises,
there was registered a relatively bigger share of those who worked as farmers - 4.0%
(1.3% in urban areas); those, who returned from abroad - 2.7% (1.6% in urban areas),
or householders - 2.4% (1.4% in urban areas). There was registered an amount of
3.2% of respondents in rural areas that came to business from among unemployed
(2.2% in urban areas).
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Table 10. Distribution of entrepreneurs depending on their activity
prior to taking the lead of the enterprise and by area, %

Including by area:
Total Urban Rural
foral 100 100 100
including:

EEE:%EZ,OJragr;nization 62.8 63.8 >73
Owner 12.6 12.6 12.2
Student, pupil 44 44 4.1
Unemployed 2.4 2.2 32
Farmer 1.8 1.3 4.0
Working abroad 1.8 1.6 2.7
Householder 1.5 1.4 24
Other situation 12.8 12.7 14.1

Diagram 5. Distribution of entrepreneurs depending

on their activity prior to taking the lead of the enterprise
and by area, %

Urban Rural
-]
12.7 Employed person 141
2.2 B Farmer
1.4
' O Owner

44
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126 O Householder

13 O Unemployed

O Working abroad

O Other

Il Distribution of entrepreneurs by business location

Distribution of entrepreneurs by business location showed that the share of

entrepreneurs in urban areas is significantly higher and constitutes 83.2%; only 16.8%
of all entrepreneurs operate in rural areas.
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The share of women entrepreneurs in rural areas is relatively smaller than the
existing indicator for men: the share of women entrepreneurs in rural areas is 14.9%
(17.6% for men). Respectively, in urban areas, the share of women entrepreneurs
makes 85.1%, i.e. exceeds the share of men (82.5%).

Table 11. Distribution of entrepreneurs by business location
and by sex, %

Total Including:
ofa Men Women
Total
out of which: 100 100 100
Urban area 83.2 82.5 85.1
Rural area 16.8 17.6 14.9

Diagram 6. Distribution of entrepreneurs by business location
and by sex, %

16.8
Rural 14.9
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83.2
Urban 85.1
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Diagram 7. Distribution of entrepreneurs by sex and business

location, %
Women 85.1 | 14.9 |
Men 82.5 | 17.6 |
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The share of rural population in the total population structure represents 58.7%.
Pursuant to the results of this study, this indicator is much higher than the share of
entrepreneurs in rural areas.

Table 12. Distribution of population by area and sex, %

Including:
Total
Men Women
Total 100 100 100
out of which:
Urban area 41.3 40.4 42.2
Rural area 58.7 59.6 57.8

Source: NBS data.

Women from rural areas face more obstacles in initiating and developing own
business [Box 3.

m Women'’s problems in business

Based on the results of interview conducted with women entrepreneurs of Moldova,
the problems, women face in business, result primarily from education and existing
social stereotypes. One of young successful women entrepreneurs noted in her
interview that at the stage of establishment of her business she was “much disturbed
by her own shyness and diffidence that were expressly breaded in the family and
were earlier considered as an advantage for women”. Another woman holding a
position of financial director pointed out that in our culture “a woman always faces
the dilemma of selecting between the business and the family. And while men
easily choose the first, women find it hard to make the same choice™**.

Sources: *Welter E, Smallbone D., Aculai E., Rodionova N., Vinogradova N. «Female
Entrepreneurship in Transition Economies: the Example of Ukraine, Moldova and
Uzbekistan» (2001-2003). National Report on Survey Data for Moldova (INTAS -
2000-00843), RWI, Essen, 2003.

** Substantiation of mechanisms for supporting small and medium enterprises exporting
goods and services of own production/ Project for young researchers. Scientific Report.
Institute of Economy, Finance and Statistics, ASM (IEES), Chisindu, 2009.

Il Distribution of entrepreneurs by development region

Most of entrepreneurs (58.7%) live/work in Chisinau municipality. Other
development regions mark a relatively larger proportion of respondents working in
the North (17.1%) and Center (14.0%) regions. In the South of Moldova, the share of
entrepreneurs is around 10%, including 6.9% in the South region; 3.3% in Gagauzia
ATU.
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There has been no evidence of significant gender differences in different
development regions. In Chisinau municipality the share of women exceeds the
share of men by 1.4%. In the Center region, on the contrary, the share of women in
entrepreneurship is relatively lower than that of men - by 1.4%.

Table 13. Distribution of entrepreneurs by development region
and sex, %

Including
L) Men Women
Total , 100 100 100
Including:
Mun. Chisinau 58.7 58.3 59.7
North 17.1 17.0 17.5
Center 14.0 14.4 13.0
South 6.9 7.0 6.6
ATU Gagduzia 33 34 3.1

The distribution of entrepreneurs by development region does not correspond
to the distribution of the population of Moldova, which is marked by the following
indicators: mun. Chisinau - 22.0%; North - 28.4%; Center - 29.9%; South- 15.2%; ATU
Gagauzia- 4.5%.

Diagram 8. Distribution of entrepreneurs by development region
and by sex, %

ATU Gagauzia
South
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17.5
North 17.0
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Analysis of entrepreneurs by age and development regions showed that the
average age of entrepreneurs is slightly lower in Chisinau municipality than in other
regions. It constituted 43 years, while in the South region it comprised 47 years (the
highest average age per regions). These differences refer to both men and women
entrepreneurs.

Table 14. Distribution of entrepreneurs by development region,
age and sex, %

Age groups, years

Average
15-24 25-34 35-44 45-54 55-64 65+ 99¢ years

Total 2.4 20.3 | 29.5 30.7 15.0 2.1 45
Chisindau 2.7 24.2 31.8 26.7 12.7 1.9 43
North 1.9 13.8 26.7 37.2 17.2 3.2 46
Center 24 16.7 25.9 35.2 18.0 1.8 45
South 1.9 13.2 254 36.8 20.6 2.1 47
ATU Gagauzia 1.5 15.2 26.5 36.7 18.8 1.3 46
Men 2.2 20.0 | 29.3 30.4 15.6 2.5 45
Chisindu 24 23.6 325 26.4 12.8 2.2 44
North 2.1 14.0 26.6 35.0 18.3 3.9 47
Center 2.1 16.6 23.9 35.6 19.6 2.3 46
South 1.4 14.0 229 37.5 219 2.4 47
ATU Gagauzia 1.3 14.2 23.8 38.8 20.1 1.8 46
Women 29 21.2 | 299 31.6 13.4 1.1 43
Chisinau 3.2 25.8 299 27.3 12.6 1.2 42
North 1.4 13.2 26.9 430 14.2 1.5 45
Center 35 17.0 31.6 34.2 13.6 0.2 43
South 3.2 11.2 325 347 17.0 1.5 45
ATU Gagauzia 2.1 18.1 34.2 30.6 15.0 0.0 43

Bl Distribution of entrepreneurs by their status
at enterprises: hired managers and owners

Part of entrepreneurs that participated in the survey are hired managers, others
are owners of enterprises, sole owners or co-owners. The share of owners in the total
number of entrepreneurs in the sampling constituted 67. 0%.

The share of women entrepreneurs business (co-)owners is by 1.2% smaller
than the share of men entrepreneurs: for women this indicator was 66.2%; for men
- 67.4%.
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Table 15. Distribution of entrepreneurs by their status
at the enterprises and by sex, %

Including:
Total
Men Women
Entrepreneurs (hired managers and 100 100 100
owners)
of which:

Share of owners in the total number 67.0 674 66.2
of entrepreneurs

Il Distribution of enterprises’ owners
by business location area

There are slight differences in the share of owners depending on business
location area. In urban areas, the share of ownersin the total number of entrepreneurs
is slightly smaller and constitutes 66.5%; in rural areas, this indicator is 3.5% higher
(70.0%).

Table 16. Distribution of enterprise owners by business
location area, %

Including by area:
Total

ota Urban Rural
Entrepreneurs (hired managers and 100 100 100
owners)

of which:

Share of owners in the total number 67.0 66.5 700
of entrepreneurs

Thus, in rural areas, the proportion of entrepreneurs is smaller, but the share of
owners among them is somewhat higher.

Il Distribution of owners by development regions

Most of enterprise owners — 57.7% - live / work in Chisinau. A relatively bigger
proportion of respondentownersare engagedinthe North (17.3%) and Center (14.9%)
development regions. In the South of Moldova, the share of owner entrepreneurs is
about 10%, including 6.8% in the South region, 3.3% in ATU Gagauzia.

The distribution of owners essentially corresponds to the distribution of
entrepreneurs throughout all development regions.

No significant gender differences were registered in development regions.
There is a relative overrun in the share of women owners in mun. Chisinau, where
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this indicator constitutes 59.0% (57.2% for men); in the Center region the situation is
inverse: the share of women owners is relatively smaller — 13.8% (15.4% for men).

Table 17. Distribution of enterprise owners by development regions
and by sex, %

Including:
Total Men Women
fotal 100 100 100
including:
Mun. Chisinau 57.7 57.2 59.0
North 17.3 17.2 17.4
Center 14.9 15.4 13.8
South 6.8 7.0 6.2
ATU Gagaduzia 3.3 3.2 3.6

Diagram 9. Distribution of enterprise owners by development
regions and by sex, %
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Analysis of age groups of owners, as well as entrepreneurs by development
regions showed that the average age of owners is slightly smaller in mun. Chisinau
than in other regions, and this applies both to men and women.
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Table 18. Distribution of enterprise owners by development regions,
sex and age groups, %

Age groups, years Average age,
15-24 25-34 35-44 45-54 55-64 65+ years
Total 2.6 19.6 | 31.1 | 31,5 | 134 | 1.8 44
Chisinau 3.0 228 | 339 | 278 | 110 | 14 43
North 2.0 140 | 277 | 375 | 155 | 33 46
Center 24 174 | 265 | 348 | 174 | 1.5 45
South 1.4 135 | 269 | 382 | 179 | 20 46
ATU Gagauzia 1.6 156 | 289 | 355 | 172 | 1.2 45
Men 2.5 19.1 | 30.8 | 31.3 | 14.1 | 2.1 45
Chisinau 29 219 | 346 | 276 | 115 | 16 43
North 2.2 143 | 276 | 357 | 165 | 3.8 46
Center 2.0 175 | 246 | 354 | 184 | 2.1 45
South 0.8 150 | 239 | 389 | 190 | 23 47
ATU Gagauzia 1.4 136 | 260 | 395 | 178 | 1.7 46
Women 3.0 | 209 | 31.7 | 32.0 | 11.5 | 0.9 43
Chisinau 3.2 253 | 320 | 286 9.9 0.9 42
North 1.7 133 | 278 | 424 | 131 1.8 45
Center 3.5 170 | 322 | 329 | 144 | 00 43
South 3.1 9.0 36.1 36.1 145 | 1.2 45
ATU Gagauzia | 2.0 204 | 36.1 259 | 156 | 0.0 43
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2. Enterprises’ profile and business
development conditions

This section presents characteristics of enterprises. Enterprises were grouped
according to the following key features:

e Size of business (0-9 employers; 10-49; 50-249; 250+)
e Age of enterprises (less than one year; 1-2 years; 3-5 years; 5+ years)

e Main economic activity (agriculture, silviculture, hunting and fishing;
industry; construction; wholesale and retail trade, hotels and restaurants;
transport and communications; real estate operations, rent and services for
enterprises, and other types of activity)

e fEnterprises’location area (urban, rural)
e Development region (mun. Chisinau, North, Center, South, ATU Gagauzia).

Conditions of enterprises’ activity were considered at the stage of their estab-
lishment and in 2008. In particular, an opinion of entrepreneurs was presented,
regarding:

e Difficulties in enterprises’ activity in 2008.
e Difficulties in selling goods / delivering services in 2008.
e [Enterprises’export activity.

Expectations of entrepreneurs regarding the change of their business activity in

2009 were identified.

Most of the specified groups of enterprises were also analyzed in a breakdown
by sex of entrepreneur.

2.1. Profile of enterprises

Bl Distribution of enterprises by size

A predominant proportion of 71.5% in the sampling includes microenterprises
with the number of hired workers up to 9 people. The share of small enterprises (10-49
people) is 22.1%; the share of medium-sized enterprises (50-249 employers) represents
5.4%. In general, the small and medium-sized enterprises sector make-up 99.0%.
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Women entrepreneurs relatively more often manage/own microenterprises:
the share of women entrepreneurs that belong to this group of enterprises is 79.4%,
while the proportion of men is 67.8%. At enterprises of other sizes men would appear
as entrepreneurs relatively more often. Moreover, the more the size of the business,
the more the proportion of men entrepreneurs:

e at small enterprises the share of men entrepreneurs is 1.4 times higher than the
analogical index for women (the proportion of men — 24.5%; women - 17.2%);

e at medium-sized enterprises the mentioned ratio makes 2.3 (respectively,
6.6% and 2.9%);

e atlarge enterprises the share of men entrepreneurs is 3 times higher than
the share of women (respectively, 1.2% and 0.4%).

Table 19. Distribution of enterprises by size and by sex

of entrepreneurs, %
Including:
Total
otd Men Women
Total . 100 100 100
Including by number of employees:
0-9 persons (micro) 71.5 67.8 79.4
10-49 persons (small) 22.1 24.5 17.2
50-249 persons (medium) 5.4 6.6 2.9
250 + 1.0 1.2 0.4

Diagram 10. Distribution of enterprises by size
(number of employees) and by sex of entrepreneurs, %
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Microenterprises relatively more often operate in urban areas, where their
share constitutes 72.6% (in rural areas — 66.3%). Larger enterprises are more often
situated in rural areas. Differences in distribution of urban and rural enterprises are
pronounced for medium-sized and large business groups. The share of medium-
sized enterprises in rural areas is 1.9 times bigger than in urban areas, and the share
of large enterprises is 1.4 times bigger.

Table 20. Distribution of enterprises by size and by area, %

Including by area:
Total
Urban Rural
Total
Including by number of employees: 100 100 100
0-9 persons (micro) 71.5 72.6 66.3
10-49 persons (small) 22.1 21.8 23.5
50-249 persons (medium) 54 4.8 8.9
250 + 1.0 0.9 1.3

Il Distribution of enterprises by duration of activity

Grouping of enterprises by duration of activity (age) showed that the main
proportion is composed of enterprises that have been working for more than 5 years
(50.5%). A significant share is made up of enterprises created 3-5 years ago (25.1%)
and young enterprises working for 1-2 years (22.1%). An insignificant proportion
(2.3%) is taken up by start-up enterprises that were created less than 1 year ago.

Thus, the bigger the age of enterprises, the bigger their proportion in the
sampling. The data speaks for the necessity of strengthening the attention to the
business environment especially for start-up and young enterprises created less than
2 years.

Women entrepreneurs work for young (under 2 years) and start-up (under
1 year) enterprises relatively more often. Thus, the share of enterprises that were
created less than 2 years ago and managed/owned by women makes 25.8% (20.7%
or men). The share of enterprises working less than 1 year, managed by men and
women, differ insignificantly in favour of women (2.4% for women, 2.2% for men).
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Table 21. Distribution of enterprises by activity duration
and sex of entrepreneurs, %

Including:
e Men Women

Total intreprinderi

ot i?\réludcilﬁg working for: 100 100 100
Less than 1 year 2.3 2.2 24
1-2 years 22.1 20.7 25.8
3-5 years 25.1 25.1 24.8
Over 5 years 50.5 51.8 46.9

Diagram 11. Distribution of enterprises by activity duration
and sex of entrepreneurs, %

Men Women

@ <1year

m 1-2 years

35 46.9
s18 O 3-5 years

O >5 years

24.8

The proportion of enterprises created 3-5 years ago is relatively bigger in rural
areas (28.7%). In urban areas share of enterprises of this group makes 24.3%.

Table 22. Distribution of enterprises by activity duration and area, %

Including by area:

Urban Rural

Total ent.reprlsej_'s - 100 100 100
including activating for:

Less than 1 year 2.3 2.4 2.2

1-2 years 22.1 22.1 21.7

3-5 years 25.1 24.3 28.7

Over 5 years 50.5 51.2 474
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Il Distribution of enterprises by main type of activity

The biggest proportion in the sampling is made up of enterprises with a main
type of activity being wholesale and retail trade, hotels and restaurants (46.8%). The
proportion of trade has remained significant for many years. Real estate operations,
rent and services for enterprises (14.8%) account for a high proportion, too. The list of
other types of activity of enterprises in decreasing order of their proportion includes
the following: industry (14.3%); transport and communications (7.6%); construction
(6.5%); agriculture, silviculture, hunting and fishing (5.9%).

Women entrepreneurs, relatively more often than men, prefer running a business
in such sectors as trade, hotels and restaurants (55.9% as compared to 43.4% for men);
real estate operations, rent and services for enterprises (16.8%; 14.1% for men).

Correspondingly, men more often establish and develop a business in industrial
sectors (15.9% — men; 10.1% — women); transport and communications (respectively,
8.1% and 6.4%); construction (8.0% and 2.4%); agriculture, silviculture, hunting and
fishing (7.0% and 2.9%).

Table 23. Distribution of enterprises by main type of activity
and sex of entrepreneurs, %

Including:
Total
Men Women

Total

o 100 100 100

including:

Agrlcultyre, silviculture, hunting 59 70 29
and fishing
Industry 14.3 15.9 10.1
Construction 6.5 8.0 24
Wholesale and retail trade, hotels and 26.8 434 559
restaurants
Transport and communications 7.6 8.1 6.4
Real'estate operatlpns, rent and 148 14.1 16.8
services to enterprises
Other activity 4.1 3.6 55
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Diagram 12. Distribution of enterprises by main type of activity
and sex of entrepreneurs, %

Men

15.9

8.0

434

O Agriculture, hunting
&silviculture

3 Industry
O Construction

O Wholesale & retail trade,

Women

55 29

55.9

Transport &
Communications

Real estate, rent &
services

Other activities

hotels & restaurants

Distribution of enterprises with different types of activities by location area
demonstrated that enterprises dealing with agriculture, silviculture, hunting and
fishing significantly prevail in the rural, quite naturally: the proportion is 26.0%
as compared to 1.7% in urban areas. In rural areas, the proportion of industrial
enterprises is also slightly bigger — 16.9%; in urban areas, 13.7% of enterprises deal
with such type of activity. Other types of activity — construction, wholesale and retail
trade, transport and communications — are developed primarily in urban areas.

The biggest differences between the urban and rural area are manifested for
such type of activity as real estate operations, rent and services to enterprises. In
urban areas, the stated type of activity is the main one for 16.7% of enterprises; in
rural areas - for 4.5%.
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Table 24. Distribution of enterprises by main type
of activity and area, %

Including by area:
Total
Urban Rural
fotal 100 100 100
including:

Agrlcultyre, silviculture, hunting 59 17 26.0
and fishing
Industry 14.3 13.7 16.9
Construction 6.5 7.2 3.0
Wholesale and retail trade, hotels 468 482 216
and restaurants
Transport and communications 7.6 8.0 6.1
Real.estate operations, rent and 148 16.7 45
services to enterprises
Other activity 4.1 4.5 1.9

Diagram 13. Distribution of enterprises by main type
of activity and by area, %
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Distribution of enterprises by development regions showed the following:

e [nmun. Chisinau, there is a relatively big proportion of real estate
operations, rent and services for enterprises (20.0%, average — 14.8%) that
exceeds significantly the average index in the sampling. A relatively bigger
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share of enterprises is engaged in construction (7.3%; average index for
regions — 6.5%).

e Inthe North region, there is a bigger share of the sector of wholesale and
retail trade, hotels and restaurants (51.4%;, average index for regions is
46.8%)

e |nthe Center region, a relatively bigger proportion belongs to industrial
enterprises (18.7%; average index — 14.3%), with an insignificantly higher
share of transport and communications enterprises (8.6%; average index
makes 7.6%).

e The South region has the greatest proportion of enterprises dealing with
agriculture, silviculture, hunting and fishing (17.7%, as compared to 5.9%
for regions on average).

e [n ATU Gagauzia, industry takes a significantly bigger proportion (18.6%;
average index — 14.3%) and wholesale / retail trade, hotels and restaurants
(51.3%; average index makes 46.8%).

In all regions, the proportion of women entrepreneurs significantly exceeds
the share of men in the sector of trade, hotels and restaurants. Other differences in
regions include the following: an overrun of the proportion of women enterprises in
mun. Chisinau in the sector of real estate operations, rent and services to enterprises;
an overrun of men entrepreneurs in other types of activity in all regions.

Table 25. Distribution of enterprises by development regions,
types of economic activity and sex of entrepreneurs, %

Development regions

fotal C l:ri,s‘l{:;lu North Center South Gagzgzia
Total 100 100 100 100 100 100
Agriculture,
silviculture, hunting | 5.9 0.9 13.5 1.3 17.7 1.1
and fishing
Industry 14.3 13.2 13.3 18.7 15.8 18.6
Construction 6.5 7.3 4.7 5.7 4.9 5.9
Wholesale and retail
trade, hotels and 46.8 46.2 514 44,6 43.4 51.3
restaurants
Transport and
Comnﬁ’unications 7.6 7.9 63 | 86 74 4.9
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Development regions

fotal Cl?;s‘;:;u North Center South Gagzgzia
Real estate
:Ejr::ri?:esr‘:gt 148 | 200 73 76 6.9 53
enterprises
Other activities 4.1 46 34 34 3.8 2.8
Men 100 100 100 100 100 100
Agriculture,
silviculture, hunting | 7.0 0.8 16.3 13.3 223 13.2
and fishing
Industry 15.9 14.7 15.0 20.1 17.9 204
Construction 8.0 8.9 6.1 7.3 6.5 74
Wholesale and retail
trade, hotels and 434 448 454 389 353 43.8
restaurants
Transport and
comr:umcations 8.1 8.0 73 | 98 7.9 6.2
Real estate
:r‘]’jr::':”":esr'igt 140 | 189 7.2 7.2 6.8 6.7
enterprises
Other activities 3.6 3.9 2.8 35 32 2.5
Women 100 100 100 100 100 100
Agriculture,
silviculture, hunting 2.9 0.9 6.3 5.6 49 5.4
and fishing
Industry 10.1 9.2 9.2 14.9 10.1 13.7
Construction 24 33 13 1.1 0.7 2.0
Wholesale and retail
trade, hotels and 55.9 49.7 66.8 61.3 65.5 72.2
restaurants
Transport and
Comnfunicaﬁons 6.4 7.7 36 | 54 6.1 15
Real estate
:Ejr::r‘\)”";:fgt 168 | 229 76 | 86 73 15
enterprises
Other activities 5.5 6.3 52 3.1 54 39
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Diagram 14. Distribution of enterprises by development regions,
types of economic activity and sex of entrepreneurs, %
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Analysis of distribution of enterprises by types of activity showed that in the
agricultural sector the biggest proportion belongs to enterprises of the North region
(38.6%), the share of agricultural enterprises also being significant in the Center
(26.4%) and South (20.2%) regions.

All other types of activity (construction; transport and communications; trade,
hotels and restaurants; industry) develop to a relatively greater extent at enterprises
based in Chisinau municipality. Rather significant disparities in favour of mun.
Chisinau are registered in the sector of real estate operations, rent and services to
enterprises, 80.3% of which develop in the capital.

In most of types of activity (except for trade, hotels and restaurants) the share
of women headed enterprises that operate in mun. Chisinau is relatively bigger
or corresponding to the share of enterprises managed by men in the Chisinau
municipality.

In the sector of wholesale and retail trade, hotels and restaurants in the capital,
the share of men is relatively bigger than the share of women entrepreneurs (61.0%
and 53.5%, respectively). In other regions of the specified sector, the share of women
relatively exceeds the share of men.

Respectively, in other main activities, the share of men entrepreneurs relatively
prevails. The exception is the sector of real estate operations, rent and services for
enterprises, where there are no clear sex preferences: in mun. Chisinau, the share of
women is bigger, in other regions it is insignificantly smaller than the share of men,
and only in Gagauzia ATU women are much less involved in the specified activity.

Table 26. Distribution of enterprises by types of economic activity,
development regions and sex of entrepreneurs, %

Development regions
Total
mun. North Center South — .
Chisinau Gagauzia
Total
Agriculture,
silviculture, hunting 100 8.7 38.6 26.4 20.2 6.1
and fishing
Industry 100 54.6 15.7 18.0 74 4.2
Construction 100 67.3 124 12.2 52 3.0
Wholesale and retail
trade, hotels and 100 58.5 18.5 13.1 6.2 3.6
restaurants
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Development regions

Total
MU north  Center  South ATU .
Chisinau Gagauzia

Transport and

- 100 61.8 13.9 15.7 6.5 2.1
communications

Real estate
operations, rent
and services to
enterprises

Men

100 80.3 83 7.1 3.1 1.2

Agriculture,
silviculture, hunting 100 7.1 38.6 26.6 21.5 6.2
and fishing

Industry 100 54.5 15.7 179 7.7 42
Construction 100 65.8 12.7 12.9 5.5 3.1

Wholesale and retail
trade, hotels and 100 61.0 17.5 12.7 5.5 3.3
restaurants

Transport and

R 100 58.6 15.1 17.1 6.7 2.5
communications

Real estate
operations, rent
and services to
enterprises

100 79.3 8.6 73 33 1.6

Women

Agriculture,
silviculture, hunting 100 19.4 38.2 25.3 1.3 5.9
and fishing

Industry 100 54.8 15.6 18.8 6.5 42
Construction 100 80.5 94 57 1.9 2.5

Wholesale and retail
trade, hotels and 100 535 20.6 14.1 7.7 41
restaurants

Transport and

o 100 724 9.9 10.8 6.3 0.7
communications

Real estate
operations, rent
and services to
enterprises

100 82.5 7.8 6.6 2.8 0.3
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Diagram 15. Distribution of enterprises by types of economic activity,
development regions and sex of entrepreneurs, %
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2.2. Business initiation stage

Il Distribution of enterprises by type of establishment

Prevailing number of operating enterprises (87.4 %) was established by means of
creating new business. A relatively small group of enterprises (4.3 %) was established
as a result of reorganization of existing business: merger (1.8 %), split off (1.8 %) or
divestiture from another enterprise (0.7 %). 3.9 % of enterprises were established as
a result of privatization.

Table 27. Distribution of enterprises by ways of establishment
and by sex of entrepreneurs, %

Total Including:
ofd Men Women
Total 100 100 100
including:
Establishment of a new business 874 87.3 87.6
Reorganization by means of: ' 18 20 14
Merger of several enterprises
Split off 1.8 1.7 1.9
D|vest|t_ure from some other 07 08 05
enterprise
Privatization or purchase of a part of the 39 38 42
state owned enterprise
Other 44 44 44

Thereare certain differencesin preferred methods of establishment of enterprises
in urban and rural areas. In rural areas the proportion of enterprises established by
means of reorganization is somewhat higher (7.9 %, in urban areas it is 3.3 %), and
as a result of privatization (5.1 % in comparison with 3.5% in urban areas). At the
same time, in rural areas the share of newly established enterprises is relatively lower
(81.2 %; in comparison with 88.6% in urban areas).
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Table 28. Distribution of enterprises by ways of establishment
and by area, %

Total Including by area:
Urban Rural
foral 100 100 100
including:
Establishment of a new business 87.4 88.6 81.2
Reorganization by means of:
Merger of several 1.8 1.6 2.8
enterprises
Split off 1.8 1.2 3.8
Divestiture frqm some 07 05 13
other enterprise
Privatization or purchase of a part of
- 39 35 5.1
the state owned enterprise
Other 4.4 4.6 5.8

In the municipality of Chisinau enterprises rather often are created by means of
establishing new businesses — 89.9% (with the average indicator by regions 87.4%);
in other regions — by means of reorganizing incumbent enterprises and privatization.
To a larger extent, the said methods are common in the South region.

Gender differences were demonstrated by the fact that women entrepreneurs
more seldom than men entrepreneurs had an opportunity to establish enterprises
by means of privatization in the South and Central regions. In all regions the share
of women who created their business by means of merger of several enterprises or
divestiture from some other businessis lower than the share of men. Correspondingly,
in all regions (except for the municipality of Chisinau), women more often had to
create enterprises using the most complicated way — by means of establishing a new

business.

Table 29. Distribution of enterprises by ways of establishment,
development regions and sex of entrepreneurs, %

Ways of Including by development regions:
establishment Total mun. e South ATU
of enterprises Chisinau s il el Gagauzia

Total

Establishment of \uflll 454 83.1 835 | 79.7 84.7
a new enterprise

Merger‘of several 18 12 25 28 4.2 2.8
enterprises

Split off 1.8 1.0 33 2.9 34 3.5
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Ways of Including by development regions:

establishment  Total mun. ATU

of enterprises Chisinau North Centre South Gagauzia
Divestiture
from another 0.7 0.5 1.3 0.8 1.9 0.7
enterprise
Privatization
or purchase of
a part of the 3.9 2.7 6.1 6.3 7.1 45
state owned
enterprise
Men
Establishment of
a new enterprise

873 90.3 82.7 825 78.5 843

Merger of several
enterprises

Split off 1.7 0.8 3.2 3.2 37 37

Divestiture
from another 0.8 0.6 14 0.9 2.1 0.7
enterprise
Privatization
or purchase of
a part of the 3.8 2.3 6.1 6.4 79 4.0
state owned
enterprise
Women
Establishment of
a new enterprise

2.0 13 29 3.2 44 35

87.6 89.0 84.0 86.2 83.3 85.8

Merger of several
enterprises

Split off 1.9 14 3.6 1.9 29 3.1

Divestiture
from another 0.5 0.3 1.1 0.6 14 0.5
enterprise
Privatization
or purchase of
a part of the 4.2 3.6 6.0 5.7 48 5.7
state owned
enterprise

14 1.2 1.6 1.7 3.8 1.0

Il Distribution of enterprises by sources of the start-up capital

The main source of the start-up capital when creating a business were personal
savings of entrepreneurs, which comprised almost 3/4 of all financial resources
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(74.2 %). Another significant source were borrowed funds - 17.3 %. At the same time,
a relatively large share of the debt were credits from relatives or friends (12.1%); and
5.2 % are bank credits. The share of foreign investments is 5.3 %. Among sources of
funding at the stage of business creation the proportion of state subsidies is minimal
- 0.8 % of the start-up capital.

The structure of sources of funding of men and women entrepreneurs differs
quite insignificantly. Women entrepreneurs have in their structure of the start-up
capital a somewhat lower proportion of own savings - 72.8% (in case of men - 74.8 %),
foreign investments — 5.0 % (in case of men - 5.5%), state subsidies — 0.4% (in case
of men - 1.0%). At the same time, women entrepreneurs have higher share of funds
borrowed from relatives or friends - 13.8% (in case of men - 11.4%), and also bank
credits — 5.5% (in case of men - 5.1%).

Having analyzed differences in the structure of the start-up capital related to the
age of entrepreneurs, one can note the following:

e Young people aged 15-24 have much higher proportion of borrowed
funds - 21.8% (while the average level is 12.1%); minimal proportion of
foreign investments — 1.9% (while the average level is 5.3%); and there are
absolutely no state subsidies.

e QOlder people (in age groups older than 45) the share of state subsidies
increases. And with increase in age the proportion of subsidies tends to
grow firmly: 1.2% in case of entrepreneurs aged 45-54; 1.7% aged 55-64;
2.9% aged more than 65.

® In case of entrepreneurs older than 65, the structure of the start-up capital
has a share of foreign investments amounting to 10.2%, which is much
higher than the average value (in average — 5.3%).

Women entrepreneurs practically in all age groups (except for the group 65+)
relatively less than men entrepreneurs use own savings and have less access to
state subsidies. At the same time, at any age (except for the age group 25-34) they
relatively more often borrow funds from relatives and friends in order to establish an
enterprise.

A significant difference dictated by sex and age is the ability to attract foreign
investments:
e [ncase of young women in the age groups from 15 to 34, the share of
foreign investments represents 12.3%, while in case of men - 6.9%.

® |n case of women entrepreneurs older than 65, the share of foreign
investments represents only 1.6%, while in case of men it is 11.7%.
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Table 30. Distribution of enterprises by sources of the start-up capital,
sex and age of entrepreneurs, %

Age groups, years

15-24 25-34 35-44 45-54 55-64
Total 100 100 100 100 100 100 | 100

Own savings and
savings of co-owners

742 | 705 75.0 74.0 73.6 76.0 | 725

Funds borrowed from

. . 12.1 21.8 12.1 13.0 119 9.2 9.5
relatives or friends

Bank credits 5.2 5.1 35 5.4 6.2 5.5 2.2
State subsidies 0.8 0.0 04 04 1.2 1.7 29
Other 13 0.2 1.4 0.8 1.5 2.0 1.7
Foreign investments 53 1.9 6.8 54 4.6 43 10.2
Don't know 1.0 0.6 0.8 0.9 1.1 1.2 1.0
Men 100 | 100 100 100 100 100 | 100

Own savings and

g 748 | 725 759 746 | 743 76.1 | 72.3
savings of co-owners

Funds borrowed from

. . 114 20.6 12.1 12.1 11.0 8.9 7.7
relatives or friends

Bank credits 5.1 5.8 35 53 5.8 5.7 1.7
State subsidies 1.0 0.0 0.5 04 1.4 1.8 34
Other 1.3 0.0 1.2 1.0 1.4 2.1 20
Foreign investments 5.5 0.9 6.0 57 5.1 4.5 11.7
Don't know 0.9 0.3 0.7 0.9 1.0 1.1 1.1

Women 100 | 100 100 100 100 100 | 100

Own savings and

q 728 | 66.8 727 73.0 | 722 757 | 73.8
savings of co-owners

Funds borrowed from

. . 13.8 24.1 11.9 14.9 14.2 10.3 19.7
relatives or friends

Bank credits 55 37 3.6 57 7.1 5.1 49
State subsidies 0.4 0.0 0.1 0.3 0.5 13 0.0
Other 1.2 0.5 1.9 0.3 1.4 2.0 0.0
Foreign investments 5.0 3.7 8.6 47 3.1 3.8 1.6
Don't know 1.3 1.1 1.2 1.1 1.4 1.9 0.0
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Diagram 16. Distribution of enterprises by sources of the start-up
capital and sex of entrepreneurs, %
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Absolute majority of entrepreneurs used their own savings and savings of their
co-owners as the start-up capital. For 71.1% of enterprises the share of the named
source in the total amount of financial funds was from 80% to 100%. Only for 13.5%
of enterprises the proportion of own savings and savings of co-owners was not so
significant — up to 20% of funds necessary to establish a business.

The share of other sources of the start-up capital, such as: funds borrowed from
relatives or friends, ban credits, state subsidies and foreign investments, it did not
exceed 20% of the start-up capital in case of almost 86% of enterprises.

Table 31. Distribution of enterprises by sources and size of resources
used to establish enterprises and by sex of entrepreneurs, %

The size of resources
Sources of the start-up
capital <40 <60 3:{/]
Total
Dieely seellnio s 21 13.5 34 926 25 71.1
savings of co-owners
Funds borrowed from 86.2 23 59 13 42

relatives or friends
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The size of resources

Sources of the start-up

capital <40 <60 <80
Bank credits 94.2 1.2 2.1 0.9 1.6
State subsidies 99.1 0.1 0.1 0.0 0.7
Other 98.6 0.2 0.3 0.1 0.8
Foreign investments 93.8 0.6 1.2 0.4 4.0
Don't know 98.9 0.1 0.1 0.0 0.9
Men
Ot seniigs 2 132 33 9.3 25 717
savings of co-owners
Funds borrowed from 87.1 24 53 14 38
relatives or friends
Bank credits 94.4 1.3 2.0 0.9 1.5
State subsidies 99.0 0.1 0.1 0.0 0.8
Other 98.6 0.2 0.3 0.1 0.8
Foreign investments 93.7 0.5 1.2 0.4 42
Don’t know 99.0 0.1 0.1 0.0 0.8
Women
Oheety sullnie s el 14.4 36 104 23 69.3
savings of co-owners
JRRdebotio e el 84.0 2.0 7.5 1.1 54
relatives or friends
Bank credits 93.7 0.9 24 1.1 2.0
State subsidies 99.5 0.0 0.0 0.0 0.4
Other 98.6 0.3 0.2 0.1 0.8
Foreign investments 94.1 0.8 1.2 0.5 34
Don’t know 98.5 0.0 0.2 0.0 13

Certain differences in sources of the start-up capital depending on the
development regions were identified:

e As58.7% of entrepreneurs work in the municipality of Chisinau, the main
share of sources of the start-up capital is also in the capital. At the same
time, the share of foreign investments in the municipality of Chisinau is
much higher - 82.3%.

e nthe North region (17.1% of enterprises operate there) the share of bank
credits (29.3%) and state subsidies (21.5%) is relatively higher.

e Inthe Central region (14.0% of enterprises) the share of bank credits (23.0%)
and state subsidies (22.8%) is relatively higher.
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® Inthe South region (6.9% of enterprises operate there) the share
of bank credits (13.1%) is relatively higher.

e n the autonomous territorial entity (ATE) Gagauzia (3.3% of enterprises
operate there) all sources of funding, except for own savings (3.4%) are
below the average level.

Gender differences manifest themselves in the following:

® Inthe municipality of Chisinau the share of funds borrowed from relatives
or friends and the share of foreign investments is relatively higher.
Correspondingly, the share of bank credits and state subsidies is lower.

e Inthe North region the proportion of bank credits
and of state subsidies is higher.

e Inthe Central region the share of funds borrowed from relatives
or friends, of bank credits, state subsidies is relatively lower.

Table 32. Distribution of enterprises by sources of the start-up capital,
development regions and sex of entrepreneurs, %

Development regions
Total
mun. North Center South — .
Chisinau Gagauzia
Total
Own savings
and savings 100 59.7 17.2 13.5 6.3 34
of co-owners
Funds borrowed
from relatives 100 56.4 18.1 15.6 7.7 2.2
or friends
Bank credits 100 32.2 29.3 23.0 13.1 2.4
State subsidies 100 46.0 21.5 22.8 6.9 2.8
Other 100 56.0 18.0 17.5 6.9 1.6
FELEL 100 823 6.4 6.5 3.8 11
investments
Don’t know 100 5094 12.8 18.4 8.5 0.9
Men
Own savings
and savings 100 59.7 17.0 13.6 6.3 34
of co-owners
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Total

mun.
Chisinau

Development regions

North Center

South

ATU
Gagauzia

Funds borrowed

from relatives 100 554 18.5 16.4 7.5 2.2
or friends

Bank credits 100 33.2 27.1 244 133 2.1
State subsidies 100 46.6 19.8 24.1 6.8 2.7
Other 100 524 20.7 17.1 7.7 2.1
FEEIE 100 81.8 6.7 6.7 3.8 1.1
investments

Don’t know 100 56.9 12.7 19.0 10.2 14
Women

Own savings

and savings 100 59.7 17.7 13.0 6.2 35
of co-owners

Funds borrowed

from relatives 100 58.7 17.3 13.9 79 2.2
or friends

Bank credits 100 299 345 19.8 12.7 3.2
State subsidies 100 425 31.7 14.7 74 36
Other 100 65.9 10.5 18.7 5.0

el 100 83.7 5.4 6.0 3.9 1.0
investments

Don't know 100 63.9 13.1 17.5 55 0.0
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2.3. Conditions and problems enterprises faced in 2008

Il Presence of difficulties in the operation of enterprises
in 2008

In the opinion of respondents, in 2008, most enterprises (73.8%) encountered
difficulties in their activities.

Gender related differences are insignificant: the share of women that mentioned
difficulties is slightly higher and amounts to 74.4% (in case of men — 73.5%).

Table 33. Presence of difficulties in enterprise activity in 2008,
by sex of entrepreneurs, %

Have you enc9untered Total Including:
difficulties? Men Women
fotal 100 100 100
including:
No 26.2 26.5 25.6
Yes 73.8 73.5 74.4

While comparing difficulties that enterprises from urban and rural areas
encountered in 2008, it was founds out that rural entrepreneurs more often
encountered difficulties (81.3%). In urban areas the share of respondents that
mentioned problems is relatively lower - 72.3%.

Table 34. Presence of difficulties in enterprise activity enterprises

in 2008, by area, %
Have you encountered Total Including:
difficulties? Urban Rural
fotal — 100 100 100
including:
No 26.2 27.7 18.7
Yes 73.8 72.3 81.3

Difficulties in business are more often encountered by entrepreneurs with a
lower level of education. Meanwhile, the higher is the level of education the share of
entrepreneurs facings problems in business decreases. Thus, 84.1% of persons with
primary education and 72.4% persons with higher education mentioned difficulties.

The said tendency remains both for men and for women.
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Table 35. Presence of difficulties in enterprise activity enterprises in 2008,
by education level and sex of entrepreneurs, %

Level of education
Have you Higher or Second. Gem:al
encountered Total  jncomplete econdary  secondary  pimary
difficulties? higher o] or education
; education secondary
education

mandatory
Total 100 100 100 100 100
No 26.2 27.6 233 232 15.9
Yes 73.8 724 76.7 76.8 84.1
Men 100 100 100 100 100
No 26.5 27.8 22.7 22.7 133
Yes 73.5 72.2 77.3 77.3 86.7
Women 100 100 100 100 100
No 25.6 258 253 26.0 22.2
Yes 744 74.2 74.7 74.0 77.8

Young entrepreneurs (77.3%; the average value is 73.8%) mentioned more
often difficulties in activities of enterprises in 2008. Persons in the age groups 25-34
and 35-44 have indicated on some problems relatively more seldom (72.1% 71.4%,
respectively).

In case of women entrepreneurs, difficulties encountered because of their age
refer to the following:

e Atyounger age the share of women who mentioned problems is higher
than that of men. Thus, in the age group 15-24 the share of such women is
84.4%; while the share of men is 72.2%.

e Thessituation changes after 55, when men relatively more often mention
presence of problems. At the age older than 65 the proportion of women
who mentioned problems in business comprises 60.6%, while in case of men
this indicator is 75.5%.
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Table 36. Presence of difficulties in enterprise activity in 2008,
by age group and sex of entrepreneurs, %

Have you Age groups, years
encountered Total
difficulties? 15-24 25-34 35-44 45-54 55-64
Total 100 100 100 100 100 100 100
No 26.2 22.7 27.9 28.5 24.2 25.5 26.5
Yes 73.8 77.3 72.1 714 75.8 74.5 73.5
Men 100 100 100 100 100 100 100
No 26.5 27.8 28.6 28.9 24.0 244 | 245
Yes 73.5 72.2 714 71.1 76.0 75.6 75.5
Women 100 100 100 100 100 100 100
No 25.6 15.6 26.2 26.1 243 27.5 394
Yes 744 84.4 73.8 73.9 75.7 72.5 60.6

Difficulties encountered by enterprises in 2008 more often manifested them-
selves outside of the capital, primarily in the South region (79.3%) and in ATU Gagau-
zia - 77.5% (the average indicator for regions being 73.8%).

Gender differences were insignificant in all regions, except for ATU Gagauzia:
the share of women who mentioned presence of problems in business in almost all
development regions exceeds insignificantly the share of men. A different situation
is in ATU Gagauzia, where the share of men entrepreneurs indicating presence of
problems is higher than that of women entrepreneurs. In case of men this indicator
comprised 79.0%; and in case of women - 71.4%.

Table 37. Presence of difficulties in enterprise activity in 2008,
by development regions and sex of entrepreneurs, %

Have you Development regions
dtnculties? | Chiginau Morth Center South gicll,
Total 100 100 100 100 100 100
No 26.2 2838 236 236 20.7 225
Yes 73.8 71.2 76.4 76.4 79.3 77.5
Men 100 100 100 100 100 100
No 26.5 29.0 237 235 20.6 21.0
Yes 73.5 71.0 76.3 76.5 79.4 79.0
Women 100 100 100 100 100 100
No 256 274 233 226 20.3 28.6
Yes 74.4 72.6 76.7 774 79.7 71.4
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Diagram 17. Presence of difficulties in enterprise activity in 2008,
by development regions and sex of entrepreneurs, %
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Il Main difficulties in enterprises’ activities in 2008

In 2008, lack of financial funds was mentioned as the main difficulty in activities
of enterprises, this problem was mentioned by almost 3 of enterprises (74.1%). If
we add to them 12.0% of respondents who mentioned limited access to credits,
then 86.1% of entrepreneurs-respondents noted problems related to lack of sources
of financing. 18.2% of respondents named the unfavourable tax policy as being a
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very significant problem. 11.8% of entrepreneurs spoke about lack of qualified
labour force. Very few entrepreneurs (6.0%) are worried about the lack of modern
technologies. Only 3.7% of entrepreneurs mentioned presence of problems related
to lack of raw materials [Box 4].

Main problems of entrepreneurs

Main problems of entrepreneurs of Moldova were studied in the framework of the
scientific project “Elaboration of the Economic Growth Program” implemented
by the Institute of Economy, Finance and Statistics of the Academy of Science of
Moldova. In 3 districts of the country (Briceni, Orhei, Leova) in 2006-2007 a survey
was conducted, in the course of which entrepreneurs were interviewed (managers
and main owners) of 521 enterprises. The following problems were identified:

Main problems Weight, %

Finance 34.7
Staff 21.3
Equipment, technologies 20.9
Real estate 8.4
Raw materials, materials 6.0
Information 1.9
No problems 5.6

Source: Elaboration of the programme for economic growth / Project for applied
research. Scientific report. Insitute of Economy, Finance and Statistics, ASM (IEFS),
Chisindu, 2007.

Itis known that economically developed countries, including EU countries, face
the task of developing the innovatory knowledge-based economy. In this context,
the low percentage of entrepreneurs who mentioned lack of advanced technologies
makes us think well about underestimation of this issue by entrepreneurs of Moldova.
Maybe it is related to the economic and financial crisis, worsening of the financial
situation of enterprises, as a result of which entrepreneurs have to address more
urgent business problems.

For men entrepreneurs more significant problems were those related to limited
access to credits (13.5%; in case of women - 8.1%), lack of advanced technologies
(6.4%; in case of women - 4.9%), lack of raw materials (4.1%; in case of women -
2.8%). For women a more significant problem was lack of funds (76.5%; in case of
men - 73.2%).
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Table 38. List of main difficulties in enterprise activity in 2008,
by sex of entrepreneurs, % *

Including:
fotal Men Women

Lack of funds 74.1 73.2 76.5
Lack of advanced technologies 6.0 6.4 4.9
Limited access to credits 12.0 13.5 8.1

Lack of raw materials 37 4.1 2.8
Lack of qualified staff 11.8 11.9 11.7
Unfavourable tax policy 18.2 18.5 17.4
Other 9.0 8.8 9.6

* respondents could select several answers

Diagram 18. List of main difficulties in enterprise activity in 2008,
by sex of entrepreneurs, %
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Analysis of difficulties depending on the location of the business showed that
rural enterprises encounter difficulties much more often. Thus, lack of funds, lack of
advanced technologies, limited access to credits, and lack of raw materials — all afore-
mentioned problems were more often underlined by entrepreneurs in rural areas.
Only lack of qualified staff and unfavourable tax policy are problems that are more
often encountered by entrepreneurs in urban areas.
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Table 39. List of main difficulties in enterprise activity in 2008,

by area, % *
Including by area:
Total
Urban Rural

Lack of funds 74.1 72.5 81.3
Lack of ad\_/anced 6.0 54 3.7
technologies

Limited access to credits 12.0 11.6 13.8
Lack of raw materials 3.7 3.2 6.1
Lack of qualified staff 11.8 12.3 9.6
Unfavourable tax policy 18.2 18.3 17.8
Other 9.0 9.6 6.1

* respondents could select several answers

Diagram 19. List of main difficulties in enterprise activity in 2008,
by area, %
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Concurrently, difficulties in business were analyzed taking into consideration
the level of education of entrepreneurs. The problem of lack of funds is more seri-
ous for entrepreneurs with a lower level of education. 73.3% of interviewed entre-
preneurs with higher education and 87.5% with primary education mentioned this
problem. The situation with access to credits is quite the opposite: only 5.0% of per-
sons with primary education mentioned presence of such a problem, while among
entrepreneurs with higher education - 12.5% encountered limited access to credits.
Among other differences we have to note that entrepreneurs with primary education
more often encountered problems related to lack of advanced technologies. This
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problem was mentioned by 20.0% of entrepreneurs with primary education (the av-
erage indicator being 6.0%)

For women the problem of lack of funds was more significant than for men. This
difference remained irrespective of the level of education of entrepreneurs. Other
problems were more often mentioned by men entrepreneurs, and it has to be noted
that such situation is almost not related to the level of education.

Table 40. List of main difficulties in enterprise activity in 2008,
by level of education and sex of entrepreneurs, % *

Education level
R Secondar (] Primar:
Total  jncomplete iary secondary or y
hi special educa-
igher . secondary .
; education tion
education mandatory

Total
Lack of funds 74.1 733 75.7 76.7 87.5
Lack of advanced 6.0 6.0 5.5 5.2 20.0
technologies
izl wedess 12.0 12,5 11.0 8.5 5.0
to credit
Lack of raw materials 3.7 3.3 54 3.0 5.0
Lackof qualified 11.8 124 10.1 8.3 10.0
staff
iseuE sl 182 18.3 17.5 183 12.5
tax policy
Other 9.0 94 9.2 7.0 5.0
Men
Lack of funds 73.2 72.8 73.2 76.7 82.8
—aeal el 6.4 6.6 57 55 24.1
technologies
Limited access 135 14.1 124 102 6.9
to credit
Lack of raw materials | 4.1 34 6.6 3.2 6.9
Lack of qualified 119 12.3 1.5 8.4 13.8
staff
e 185 19.0 163 19.1 17.2
tax policy
Other 8.8 8.9 9.1 7.4 6.9
Women
Lack of funds 76.5 74.3 81.7 78.2 87.5
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Education level

RlE e Secondar (i) Primar:
Total  jncomplete ary secondary or y
hi special educa-
igher . secondary .
. education tion
education mandatory
EESCELIEIE 49 46 57 46 125
technologies
ALl EEIE 8.1 8.2 8.3 46 0.0
to credit
Lack of raw materials | 2.8 2.7 2.8 2.9 0.0
HEIE @ ERENEY 1.7 13.0 7.8 10.9 0.0
staff
Uiifeeulrisits 17.4 166 20.1 14.9 0.0
tax policy
Other 9.7 10.2 8.8 7.5 0.0

* respondents could select several answers

Diagram 20. List of main difficulties in enterprise activity
of enterprises in 2008, by level of education
and sex of entrepreneurs, %
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Analysis of main difficulties an enterprise faces depending on the age of entrepre-
neurs showed the following differences:

e lack of funds was more often mentioned by young entrepreneurs aged
15-24 (80.6%) and more mature entrepreneurs older than 65 (77.2%; the
average value being 74.1%).

e [lackof advanced technologies — is the least significant problem for young
entrepreneurs aged 15-24, only 3.5% respondents from this age group
mentioned it (in average it is 6.0%).

From gender perspective, women in all age groups (except for 65+) more of-
ten indicated lack of funds. Especially significant differences are typical for young
women aged 15-24. Much more often than men of this age they noted lack of funds
(90.9%; men - 74.2%) and the unfavourable tax policy (24.5%; men — 17.6%).

Almost half of women older than 65 paid more attention than men of the
respective age to the unfavourable tax policy - 46.2% (men - 13.7%), lack of advanced
technologies — 7.7% (men 5.6%).
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Table 41. List of main difficulties in enterprise activity in 2008,
by age groups and sex of entrepreneurs, % *

Age groups, years
Total
15-24 25-34 35-44 45-54 55-64 65+
Total
Lack of funds 741 80.6 747 71.7 741 76.3 77.2
Lack of advanced

: 6.0 35 5.5 5.5 6.2 6.7 5.6
technologies

Limited access 120 | 119 | 143 | 124 | 116 | 103 | 99

to credit

Lecairiany 37 1.9 33 4.1 36 42 | 54
materials

LacicofiqUalified 118 | 91 120 | 131 | 119 | 93 | 94
staff

Uifveilbls 182 | 194 | 193 | 184 | 174 | 189 | 180
tax policy

Other 9.0 6.1 7.6 8.6 10.2 9.6 94
Men

Lack of funds 73.2 74.2 74.3 69.8 73.8 75.6 76.1
Lack of advanced

X 6.4 5.1 6.3 6.5 6.3 6.3 5.6
technologies

izl g 135 | 164 | 160 | 145 | 137 | 107 | 114

to credit

Lack of raw 41 20 | 37 | 44 | a0 | a1 | s6
materials

Lackofiqualified 19 | 90 | 126 | 133 | 120 | 96 | 105
staff

Unfavourable 185 | 176 | 192 | 197 | 190 | 173 | 137
tax policy

Other 8.8 8.2 58 8.2 9.9 97 | 95
Femei

Lack of funds 76.5 90.9 76.0 76.6 74.8 77.1 74.4
Lack of advanced

: 49 1.4 34 3.6 6.3 8.2 77
technologies

Limited access 8.1 56 115 7.0 7.2 8.1 5.1

to credit

Lack of raw 28 2.1 13 34 28 40 | 26
materials

Lack of qualified 1.7 | 105 | 102 | 137 | 125 9.1 5.1
staff
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Age groups, yeatrs
15-24 25-34 35-44 45-54 55-64 65+

Total

Unfavourable
tax policy
Other 9.6 3.5 11.9 7.7 10.5 9.6 10.3

17.4 24.5 20.2 15.6 13.7 242 | 46.2

* respondents could select several answers

Analysis by development regions showed that in the capital entrepreneurs rela-
tively more seldom mentioned presence of any difficulties. In the Central region it
was the opposite: a larger share of entrepreneurs noted presence of problems related
to business, and it meant all problems mentioned in the survey.

Entrepreneurs of ATU Gagauzia more often encountered lack of funds (78.3%,
in average - 74.1%); in the Central region — lack of technologies (8.7%, in comparison
with the average value of 6.0%) and raw materials (correspondingly, 6.8%, in com-
parison with 3.7% in average).

Table 42. List of main difficulties in enterprise activity in 2008,
by development regions and sex of entrepreneurs, % *

Development regions
Total
fmane North  Center South VA.’:U .
Chisinau Gagauzia
Total
Lack of funds 741 719 76.7 77.7 75.8 78.3
EeeeeEngzel | 5.2 5.7 8.7 7.2 36
technologies
Limited access 12.0 115 124 | 139 | 104 1.1
to credit
LEEE 37 2.8 45 6.8 49 34
materials
Lack of qualified SRS 12.0 1.1 126 | 109 5.7
staff
LneveuEE 18.2 17.8 157 | 208 | 229 16.8
tax policy
Other 9.0 10.3 7.7 6.2 8.8 94
Men
Lack of funds 73.2 70.3 77.3 77.0 76.4 76.7
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Development regions

Total
mu . North Center South -A.’.-U .
Chisindu Gdgduzia
Lecteraemenced | 55 6.5 9.4 8.1 42
technologies
i et ayerats 135 133 137 | 156 | 120 12,0
to credit
Ll sy 4.1 238 5.0 7.5 55 35
materials
Lack of qualified  egs 12.1 13 135 | 11.1 54
staff
Lo sl 185 18.1 150 | 215 | 237 18.4
tax policy
Other 88 9.7 7.3 6.5 8.1 123
Women
Lack of funds 76.5 76.4 753 778 | 744 845
Ladkaiaeiznaze | 48 338 7.3 49 14
technologies
i et ayeret 8.1 7.4 102 8.6 6.4 85
to credit
Ll 238 2.1 32 48 34 28
materials
Lackofqualified ™ |y 12.4 13 109 | 10.1 7.7
staff
Lol 17.4 16.9 17.7 188 | 207 9.2
tax policy
Other 926 113 76 56 10.7 49

* respondents could select several answers
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Diagram 21. List of main difficulties in enterprise activity in 2008,
by development regions and sex of entrepreneurs, %
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Il Difficulties at enterprises related to sale of products/
rendering of services in 2008

Majority of entrepreneurs (72.7%) indicated presence of difficulties related to
sale of goods and rendering of services in 2008.

There are practically no gender-based differences: the share of women entre-
preneurs who mentioned difficulties in operations of their enterprises is by 0.7% per-
centage points higher than the share of men.

Table 43. Difficulties at enterprises related to sale of products/
rendering of services in 2008, by sex of entrepreneurs, %

Have you encguntered Total Including:
difficulties? Men Women
fotal — 100 100 100
including:
No 27.3 27.5 26.8
Yes 72.7 72.5 73.2

Analysis of difficulties encountered during sale of products/provision of
services in different types of areas in 2008, showed that in rural areas relatively many
entrepreneurs (79.0%) experienced difficulties related to sale of products/services; in
urban areas there were 71.5% of such entrepreneurs.

Table 44. Difficulties at enterprises related to sale of products/
provision of services in 2008, by area, %

Have you enc9untered Total Including:
difficulties? Urban Rural
Total — 100 100 100
including:
No 27.3 28.5 21.0
Yes 72.7 71.5 79.0

The higher the education level, the lower the share of entrepreneurs facing
difficulties related to sale of products/services. This is applicable both for men and
for women.
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Table 45. Difficulties at enterprises related to sale of products/
provision of services in 2008, by level of education
and by sex of entrepreneurs, %

Education level
Have you Higher or General .
encountered  Total  jncomplete SBEAL L) secondary or Primary
difficulties? higher Sl secondary CELEs

education CElEEE mandatory tion
Total 100 100 100 100 100
No 27.3 284 254 21.6 10.9
Yes 72.7 71.6 74.6 78.4 89.1
Men 100 100 100 100 100
No 27.5 284 25.0 20.7 12.5
Yes 72.5 71.6 75.0 79.3 87.5
Women 100 100 100 100 100
No 26.8 27.0 26.9 255 10.0
Yes 73.2 73.0 73.1 74.5 90.0

Somewhat more often young entrepreneurs, aged 15-24, referred to difficulties
related to sale of products/services. Thus, 76.8% respondents of this age group noted
existence of difficulties related to sales (average i dicator is 72.7%).

To a larger extent, presence of difficulties related to sales were pointed out by
young women entrepreneurs aged 15-24 (83.2%; among men - 72.3%) and women
aged 35-44 (76.5%, among men — 70.8%).

Table 46. Difficulties at enterprises related to sale of products/
provision of services in 2008, by age groups and
sex of entrepreneurs, %

Have you Age groups, years

e;ggz:z:;' Total 24 2534 3544 4554
Total 100 100 100 100 100 100 | 100
No 27.3 23.2 29.5 28.1 26.0 266 | 286
Yes 72.7 76.8 70.4 71.9 74.0 734 714
Men 100 100 100 100 100 100 | 100
No 27.5 27.7 29.2 29.2 26.0 251 | 253
Yes 72.5 72.3 70.7 70.8 74.0 749 | 747
Women 100 100 100 100 100 100 | 100
No 26.8 16.8 30.6 23.5 25.4 30.6 | 433
Yes 73.2 83.2 69.5 76.5 74.6 69.4 | 56.7
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Diagram 22. Difficulties at enterprises related to sale of products/
provision of services in 2008, by age groups and
sex of entrepreneurs, %
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Analysis by development regions showed that it was relatively more difficult to
sell products /services for enterprises of ATU Gagauzia (79.1%; the average indicator
is 72.7%). Entrepreneurs from the municipality of Chisinau encountered this problem
relatively more seldom (70.8% of respondents).

Table 47. Difficulties at enterprises related to sale of products/
provision of services in 2008, by development regions
and by sex of entrepreneurs, %

Have you Development regions
encountered  Total
difficulties? Clﬂgll{r':;iu North  Center  South Gdg;’i.gzia
Total 100 100 100 100 100 100
No 27.3 29.2 24.6 25.7 25.2 20.9
Yes 72.7 70.8 754 74.3 74.8 79.1
Men 100 100 100 100 100 100
No 27.5 29.2 24.2 26.4 25.7 21.2
Yes 72.5 70.8 75.8 73.6 74.3 78.8
Women 100 100 100 100 100 100
No 26.8 28.2 254 23.8 255 21.7
Yes 73.2 71.8 74.6 76.2 74.5 78.3
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Il Causes of difficulties faced by enterprises during sale
of products/provision of services in 2008

Among main reasons that conditioned difficulties in the course of sale of products/
provision of services, majority of respondents mentioned lack of funds at clients -
55.7%. Presence of a large number of competitors in the market was mentioned by
46.1%. And 14.1% of entrepreneurs spoke about reduction of prices by competitors,
which fact complicated sales. While insufficient popularity of enterprises, which
hinders sale of goods/services, was noted by 8.9% of respondents.

Table 48. Causes of difficulties faced by enterprises during sale
of products/provision of services in 2008, by sex of

entrepreneurs, % *
Including:
Total Men Women
Lack of funds at clients 55.7 56.3 54.1
Too many competitors 46.1 43.3 533
Competitors reduced prices 14.1 15.6 10.1
The enterprise is not sufficiently known 8.9 9.1 8.6
Other 5.8 6.1 4.8

* respondents could select several answers

Diagram 23. Causes of difficulties faced by enterprises during sale
of products/provision of services in 2008,
by sex of entrepreneurs, %
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Analysis of difficulties encountered during sale of goods/provision of services
in rural and urban areas showed the following:

e Inrural areas entrepreneurs more often mentioned that competitors
reduced prices — 24.8% (in urban areas — 11.7%) and that clients do not
have funds - 57.1% (in urban areas - 55.4%).

® Inurban areas as more significant problems compared to rural areas the
following was noted: presence of too many competitors (48.0%; in rural
areas — 37.6%) and insufficient popularity of enterprises (9.6%; in rural areas
-6.0%).

Table 49. Causes of difficulties faced by enterprises during sale of
products/provision of services in 2008, by area, % *

Including:
Total
Urban Rural

Lack of funds at clients 55.7 554 57.1
Too many competitors 46.1 48.0 37.6
Competitors reduced prices 14.1 11.7 24.8
The epterprlse is not 8.9 96 6.0
sufficiently known

Other 5.8 6.1 4.5

* respondents could select several answers

Diagram 24. Causes of difficulties faced by enterprises during sale
of products/provision of services in 2008, by area, %
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Difficulties of sales related to lack of funds at clients were more often named
by entrepreneurs with higher education (56.5%); and among persons with primary
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education it was noted by 47.6% of respondents. Persons with primary education
relatively more often mentioned insufficient knowledge about their business (16.7%,
with the average indicator being 8.9%).

Table 50. Causes of difficulties faced by enterprises during
sale of products/provision of services in 2008,
by education level and sex of entrepreneurs, % *

Education level
Higher or Secondar General
Total incomplete J— Y secondary  Primary
higher - . orsecondary education
. education
education mandatory
Total
Lackoffunds | 5o, 56.5 526 53.0 47.6
at clients
Too many 46.1 443 526 46.1 38.1
competitors
Competitors 14.1 142 145 14.0 143
reduced prices
The enterprise
Is not 8.9 9.3 7.2 9.9 16.7
sufficiently
known
Other 5.8 6.1 4.7 5.9 4.8
Women
Lackoffunds | 5¢ 5 57.9 515 48.9 448
at clients
Too many 433 415 493 48.9 414
competitors
Competitors 156 157 155 15.0 17.2
reduced prices
The enterprise
is not
A 9.5 7.3 10.2 24.1
sufficiently 2
known
Other 6.1 6.4 53 5.5 6.9
Women
Lackoffunds | o, , 52.2 56.9 66.7 333
at clients
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Education level

Higher or Secondar General
Total incomplete <pecial Y secondary  Primary
higher pecid orsecondary education
; education
education mandatory
Too many 533 517 59.5 407 44.4
competitors
competitors | 4 95 1.9 10.2 1.1
reduced prices
The enterprise
's not 86 9.2 6.3 9.0 0.0
sufficiently
known
Other 4.8 54 33 5.6 0.0

* respondents could select several answers

Diagram 25. Causes of difficulties faced by enterprises during sale
of products/provision of services in 2008, by education
level and sex of entrepreneurs, %
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The main difficulty for enterprises encountered in the course of sale of pro-
ducts/provision of services by young entrepreneurs, aged 15-24, was insufficient
knowledge about their enterprises. Based on the results of the survey, relevance of
the said problem depends on age: the older are entrepreneurs the less attention they
pay to this problem: this problem was mentioned by 26.9% in the group of entrepre-
neurs aged 15-24, and 4.4% aged over 65. The said dependence between insufficient
knowledge about the enterprise and the age of entrepreneurs demonstrates itself
with regards of both: men and women.

Young women more often encounter the problem of lack of funds at clients. As
for the problem of presence of a large number of competitors, women more often
pay attention to it, especially the older they become: in the age group 25-34 there
were 53.0%; in the group over 65 - 62.2%.

Table 51. Causes of difficulties faced by enterprises during sale
of products/provision of services in 2008, by age groups
and sex of entrepreneurs, % *

Age groups, years
Total

15-24 25-34 35-44 45-54 55-64 65+
Total
Lackoffundsat | 557 | 480 | 576 | 555 | 547 | 567 | 56.1
clients
Too many 46.1 | 400 | 487 | 472 | 454 | 431 | 43.
competltors
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Age groups, years
15-24 25-34 35-44 45-54 55-64 65+

Total

Competitors

. 14.1 12.0 13.0 12.8 16.2 16.2 16.6
reduced prices

The enterprise is
not sufficiently 8.9 26.9 13.3 9.2 6.5 5.1 44
known

Other 5.8 4.6 4.8 54 6.2 7.0 4.1

Men

Lack of funds at

. 56.3 47.7 56.9 55.4 56.4 58.6 55.2
clients

Too many

. 43.3 40.5 47.9 43.9 42.4 39.1 40.5
competitors

Competitors

. 15.6 14.0 13.7 13.8 17.8 18.5 18.0
reduced prices

The enterprise is
not sufficiently 9.1 258 14.6 10.0 6.4 4.1 5.2
known

Other 6.1 6.8 4.6 6.0 6.8 77 3.9

Women

Lack of funds at

. 54.1 53.1 57.3 57.1 50.6 52.0 56.8
clients

Too many

. 53.3 36.6 53.0 535 52.1 584 | 62.2
competitors

Competitors

3 10.1 4.1 104 9.6 11.8 9.0 2.7
reduced prices

The enterprise is

not sufficiently 8.6 283 9.5 7.7 7.4 7.1 0.0
known
Other 4.8 2.1 5.7 4.0 5.2 49 2.7

* respondents could select several answers
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Diagram 26. Causes of difficulties faced by enterprises during sale
of products/provision of services in 2008, by age groups
and sex of entrepreneurs, % *
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Difficulties faced by enterprises during sale of products/provision of services
differ depending on the development regions in the following way:
e Entrepreneurs in the Central and South regions mentioned more often the
problem of lack of funds at clients;
e [n ATU Gagauzia more people referred to competition problems (too many
competitors, they decreased prices);

e [n the municipality of Chisinau entrepreneurs complained about insufficient
popularity of enterprise.
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Among gender-based differences one can note that more women in ATU Gagauzia
mentioned lack of funds at clients (47.2%; men - 36.6%). Both as a whole and for all
regions women speak about too many competitors in the market more often than men.

Table 52. Causes of difficulties faced by enterprises during sale of
products/provision of services in 2008, by development
regions and by sex of entrepreneurs, % *

Development regions
Total
mun. North  Center South uA.’:U .
Chisindu Gdgaduzia
Total
lackoffundsat (NSRS 54 g 553 | 610 | 608 375
clients
ED D) 46.1 47.4 453 | 432 | 392 524
competitors
COmpETias 14.1 112 189 | 150 | 174 31.2
reduced prices
The enterprise is
not sufficiently 8.9 1.3 5.4 6.6 5.3 4.2
known
Other 5.8 6.3 4.2 5.1 55 8.0
Men
Lack of funds at 56.3 56.0 540 | 622 | 61.8 36.6
clients
e e 433 450 42.1 410 | 345 494
competitors
LR 156 117 216 | 173 | 203 326
reduced prices
The enterprise is
not sufficiently 9.1 1.4 5.6 6.6 5.7 4.4
known
Other 6.1 6.5 49 5.9 53 8.6
Women
Lec el o 54.1 51.7 580 | 590 | 57.8 47.2
clients
LCBITED 533 53.8 545 | 505 | 524 528
competitors
Compeiniars 10.1 9.3 123 93 | 105 15.1
reduced prices
The enterprise is
not sufficiently 8.6 11.6 4.2 4.6 4.8 44
known
Other 4,8 5,8 24 2,5 6,7 7,5

* respondents could select several answers
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Diagram 27. Causes of difficulties faced by enterprises during sale
of products/provision of services in 2008, by
development regions and by sex of entrepreneurs, %
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Il Export activities

Only 12.7% of respondent entrepreneurs are involved in export activities. The
share of exporting enterprises among all enterprises owned/managed by women
comprises 9.1%, while for men the percentage is 14.1%.
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Table 53. Enterprise export activity, by sex of entrepreneurs, %

Do you carry ¢.)ut export Total Including:
activities? Men Women
fotal 100 100 100
including:
No 87.3 85.9 90.9
Yes 12.7 14.1 9.1

The share of enterprises involved in export activities in urban areas does not
significantly exceed the share of rural enterprises (12.9% versus 11.6% in rural areas).

Table 54. Enterprise export activity, by area of enterprise, %

Do you carry out export Total Including:
activities? Urban Rural
Total 100 100 100
including:
No 87.3 87.1 88.4
Yes 12.7 12.9 11.6

Young entrepreneurs aged 15-24 are to a smaller extent involved in export
activities (6.6%; while the average percentage is 12.7%).

Almost for all age groups the share of women involved in export activities is
lower than the share of men. The age group 65 and older is an exception, there 15.0%
of women are involved in export. In the similar age group of men there are 14.4%
exporting enterprises.

Table 56. Enterprise export activity , by age groups
and sex of entrepreneurs, %

Do you carry Age groups, years

Z‘c':,i’,;’,’:s',t Total . c >4 2534 3544 4554 55-64
Total 100 | 100 | 100 | 100 | 100 | 100 | 100
No 873 | 934 | 867 | 866 | 871 | 878 | 862
Yes 127 | 66 | 133 | 134 | 129 | 122 | 138
Men 100 | 100 | 100 | 100 | 100 | 100 | 100
No 859 | 939 | 843 | 859 | 858 | 869 | 856
Yes 141 | 61 | 157 | 141 | 142 | 131 | 144
Women 100 | 100 | 100 | 100 | 100 | 100 | 100
No 909 | 913 | 914 | 906 | 906 | 906 | 850
Yes 9.1 87 | 86 | 94 | 94 | 96 | 150
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Diagram 28. Enterprise export activity, by age groups
and sex of entrepreneurs, %
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Enterprises in the municipality of Chisinau are relatively more often involved in
export activities — 14.2% of the sampling (while the average percentage is 12.7%); in
North region and in ATU Gagauzia their share is the lowest and comprises 9.1% and
10.5%, correspondingly.

Women more seldom than men participate in export activities, and that is true
for all development regions.

Table 57. Enterprise export activity , by development regions
and by sex of entrepreneurs, %

Do you carry Development regions

out export Total

activi:;es ? C I':l?;:{:;iu North  Center South Ga'gggzia
Total 100 100 100 100 100 100
No 87.3 85.8 90.9 874 874 89.4
Yes 12.7 14.2 9.1 12.6 12.6 10.5
Barbati 100 100 100 100 100 100
No 85.9 84.5 89.7 87.0 86.0 87.9
Yes 14.1 15.5 10.2 13.0 14.0 12.1
Femei 100 100 100 100 100 100
No 90.9 90.5 93.4 88.7 91.2 93.2
Yes 9.1 9.5 6.6 11.3 8.8 6.8
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Diagram 29. Enterprise export activity, by development regions
and by sex of entrepreneurs, %
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2.4. Entrepreneurs expectations in 2009

In the course of the survey, entrepreneurs expressed their opinions concerning

expected changes in their businesses in 2009.

More than 1/3 of entrepreneurs (34.4%) spoke about uncertainty of the situation:
they do not know what changes would be in their businesses. 26.7% of respondents
expressed an opinion that the situation would get better.
entrepreneurs expected in 2009 worsening of the situation in their business (22.2%).
Probability of lack of changes in operations of their enterprises was mentioned by

16.7% of respondents.
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Women more often mentioned uncertainty of the situation (36.7% of women
versus 33.5% of men). At the same time, women are more optimistic about pending
changes. Expected worsening of the situation was noted by 19.7% of women and
23.2% of men. Hopes about improvement of the situation are typical for 27.2% of
women, the share of men is a little bit lower — 26.5%.

Table 58. Expectations related to enterprise activity enterprises
in 2009, by sex of entrepreneurs, %

Including:
fTotal Men Women
fotal 100 100 100
including:
Will get better 26.7 26.5 27.2
Will not change 16.7 16.8 16.4
Will get worse 222 23.2 19.7
Don't know 344 335 36.7

Diagram 30. Expectations related to enterprise activity in 2009,
by sex of entrepreneurs, %
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Entrepreneurs in rural areas more often than in urban areas do not expect any
changes (18.6%; in urban areas — 16.3%), or they do not know what the changes
would be (36.5%; in urban areas — 34.0%).

In urban areas entrepreneurs more often express hopes about improvement of
conditions (27.2%, in rural areas — 24.1%), or expect worsening of conditions (22.5%
compared to 20.7%).
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Table 59. Expectations related to activities of enterprises in 2009,

by area, %
Will the situation at the Including:
. Total
enterprise change? Urban Rural
fotal 100 100 100
including:
Will get better 26.7 27.2 24.1
Will not change 16.7 16.3 18.6
Will get worse 22.2 22.5 20.7
Don't know 344 34.0 36.5

Diagram 31. Expectations related to enterprise activity in 2009,

by area, %
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Expectations of entrepreneursrelated to changes of the situationin theirbusiness
do not depend directly on the level of education. One can only note relatively higher
optimism of persons with primary education: 34.8% of entrepreneurs with primary
education hope that the situation would get better, while the average percentage is
26.7%.

Among women a relatively large share of respondents expecting improvement
of the situation in business also has primary education — 70.0% (while the average
percentage for the female sampling is 27.2%). Not a single woman with primary
education indicated uncertainty of the situation, while among men the relevant
figure was 48.4%.
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Table 60. Expectations related to enterprise activity in 2009,
by education level and sex of entrepreneurs, %

Will the Education level
PRy, Higher or General .
situation at . Secondar Primar
. Total y y

theemerprise T incomplete pol”  seconday ey

change? d ghe: education Y tion

education mandatory

Total 100 100 100 100 100
Will get better | 26.7 28.1 22.9 20.7 34.8
el 16.7 17.1 145 15.5 8.7
change
Will get worse 22.2 21.7 23.6 27.3 23.9
Don't know 344 33.1 39.0 36.4 32.6
Men 100 100 100 100 100
Will get better | 26.5 27.9 22.7 19.7 29.0
il e 16.8 17.5 143 14.8 9.7
change
Will get worse 23.2 22.6 25.0 28.1 16.1
Don't know 335 32.0 38.1 374 484
Women 100 100 100 100 100
Will get better | 27.2 28.9 23.0 244 70.0
deillie 164 16.5 156 19.3 100
change
Will get worse 19.7 19.2 20.7 23.1 20.0
Don't know 36.7 354 40.7 32.8 0.0

Diagram 32. Expectations related to enterprise activity enterprises
in 2009, by level of education and sex of entrepreneurs, %
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To a greater extent, young entrepreneurs aged 15-24 (34.4%) and aged 25-34
(31.5%) hope the situation will get better, while the average percentage is 26.7%.

More optimistic expectations in the named age groups are equally typical both
for men and for women.

Table 61. Expectations related to enterprise activity in 2009,
by age groups and sex of entrepreneurs, %

Will the situation Age group, years

at thczz':ge:gnse Total 15-24 25-34 35-44 45-54 55-64

Total 100 100 100 100 100 100 100
Will get better 26.7 34.4 31.5 26.0 254 24.0 21.9
Will not change 16.7 9.4 14.7 17.7 15.9 19.4 20.2
Will get worse 22.2 23.6 19.2 20.7 249 23.7 20.6
Don't know 344 32.7 34.6 35.5 337 329 37.3
Men 100 100 100 100 100 100 100
Will get better 26.5 336 326 255 25.2 23.6 20.8
Will not change 16.8 13.8 14.8 17.9 16.4 19.3 20.6
Will get worse 23.2 21.8 20.1 21.9 26.2 24.1 21.1
Don't know 335 30.7 325 34.7 322 33.0 37.5
Women 100 100 100 100 100 100 100
Will get better 27.2 33.7 30.2 27.4 254 25.6 22.0
Will not change 16.4 2.2 15.8 18.1 14.8 19.8 23.7
Will get worse 19.7 25.8 16.4 18.3 21.9 21.2 23.7
Don't know 36.7 38.2 37.6 36.1 37.7 333 30.5
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Diagram 33. Expectations related to enterprise activity in 2009,
by age groups and sex of entrepreneurs, %
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Analysis of expectations related to the situation in business by development re-

gions showed that the most optimistic views were expressed by entrepreneurs in the
municipality of Chisinau and in the Central region. Here more often than in average for
the sampling entrepreneurs mentioned expected improvement of the situation and,
correspondingly, more seldom worsening of the conditions was mentioned.

Relatively more pessimistic views were expressed in ATU Gagauzia. In that region

improvement of the situation was mentioned by 14.4% (with the average percentage of
26.7%); worsening - by 35.2% (with the average percentage of 22.2%). Less expressed,
but also pessimistic views are characteristic for entrepreneurs of the North region.

Table 62.  Expectations related to enterprise activity in 2009,
by development regions and by sex of entrepreneurs, %

Development regions
fotal Cl?i;‘l{:;iu North  Center South Gégggzia
Total 100 100 100 100 100 100
Will get better 26.7 28.5 21.8 27.5 26.1 14.4
Will not change | 16.7 16.4 17.1 16.7 174 11.5
Will get worse 222 20.8 25.6 214 21.5 35.2
Don't know 344 343 354 34.5 35.0 38.8
Men 100 100 100 100 100 100
Will get better 26.5 28.0 22.1 28.2 25.6 15.4
Will not change | 16.8 16.6 17.0 17.5 19.5 12.8
Will get worse 23.2 224 25.5 21.4 20.9 36.6
Don't know 33.5 33.0 354 329 34.0 35.1
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Development regions

fota C ,"75‘;3&" North  Center South Gdg.c’“;gzia
Women 100 100 100 100 100 100
Will get better 27.2 30.2 20.6 24.5 28.3 14.6
Will not change | 16.4 17.0 17.4 15.6 12.8 2.0
Will get worse 19.7 17.4 24.9 21.3 21.5 24.1
Don't know 36.7 353 37.1 38.6 373 523

Diagram 34. Expectations related to enterprise activity in 2009,
by development regions and by sex of entrepreneurs, %
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Major Findings, Conclusions
and Recommendations

Analysis of results of the survey “Conditions for Enterprise Creation and
Development” presented new data on business evolution, on specifics of certain groups
of enterprises. Identification of gender-based differences in Moldova is in the focus of
the survey, both at the initiation stage and at the stage of business development.

Accounting for involvement of men and women in business, as well as analysis
of activities of enterprises that they own and manage allowed differentiation of their
problems. Analysis was carried out with respect to the following:

e Characteristics of women and men entrepreneurs;

e Profiles of enterprises managed by men and women.

The proportion of women entrepreneurs (hired managers and business co-
owners) in the total number of entrepreneurs in Moldova is 27.5%. That means that
the number of men entrepreneurs is by 2.6 times higher than the number of women
entrepreneurs. This indicator shows the situation not only in business but also in
other spheres of public and private life, and such situation does not contribute to
active involvement of women in entrepreneurial activities.

The main characteristics of women entrepreneurs that demonstrate their
difference from men entrepreneurs are the following:

e The level of education of women entrepreneurs is somewhat lower than
of men entrepreneurs. The share of women entrepreneurs with higher
education comprises 64.3% (men — 69.3%). In the conditions of insufficient
external support (underdeveloped institutional infrastructure, limited
access to financial resources, etc.) education level not only characterizes a
certain level of qualification, expands possibilities for contacts, but it also
is an important resource that contributes to business development. This
thesis is confirmed by the fact that difficulties in business are more often
encountered among entrepreneurs with lower level of education.

® Previous activities of women before they came to business were rarely
related to entrepreneurship. Previous experience as an employer had
10.5% of women (13.4% of men), as a farmer - 1.3% of women (2.1% of
men). Prior to entrepreneurial activities women were mostly occupied with
household work - 50% (men — 0.2%,).

CONDITIONS FOR ENPTERPRISE CREATION AND DEVELOPMENT:
Gender Analysis

87



Analysis of activities of enterprises owned and/or managed by women revealed
that they face considerable barriers in terms of the following positions:

e Women entrepreneurs more often manage/own micro enterprises, which are
known to be characterized by more limited resources and growth possibilities.
The share of women entrepreneurs in this group comprises 79.4%, while
the proportion of men is 67.8%. At enterprises of a different size men are
more often entrepreneurs. The larger is the enterprise the higher is the
proportion of men entrepreneurs. Thus, at small enterprises the share of men
entrepreneurs is by 1.4 times higher than the similar indicator for women; at
medium size enterprises the named figure is 2.3; and at large enterprises the
share of men entrepreneurs is by 3 times higher than the share of women.

e Women entrepreneurs more often work at young (less than 2 years old)
and newly-created (less than 1 year old) enterprises. The share of young
enterprises managed/owned by women is 25.8% (by men - 20.7%);
the share of women entrepreneurs in newly created enterprises is of 2.4%
versus 2.2% of men .

e Both at the stage of establishment of enterprises, and at the stage of business
development women face more barriers in terms of access to sources of
financing.

m [n the structure of the start-up capital of women entrepreneurs the
proportion of own savings is lower - 72.8% (in case of men - 74.8%),
of foreign investments — 5.0% (in case of men - 5.5%), state subsidies
- 0.4% (in case of men - 1.0%). At the same time, women have a
higher share of funds borrowed from relatives or friends - 13.8% (in
case of men - 11.4%), and also of bank credits - 5.5% (in case of men
-5.1%).

m  [n 2008, a relatively important problem women faced was associated
with lack of funds (76.5% versus 73.2% of men).

® Women more seldom than men patrticipate in export activities: the share
of exporting enterprises among all enterprises owned/headed by women
comprises 9.1%, versus 14.1% headed by men.

e Women are more optimistic about future changes. Expected worsening of
the situation was noted by 19.7% of women and by 23.2% of men. 27.2% of
women hope that the situation will get better, while the relevant share of men
is lower - 26.5%. These differences to a certain extent can be related to the
level of education: among women the larger share of respondent who expect
improvement of the situation in business also has primary education - 70.0%
(among men - 29.0%).
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The analysis results allow making a conclusion that enterprises owned and
headed by women mostly have more limited resources and possibilities for growth,
and also allow formulation of a number of proposals related to ensuring equal
opportunities and conditions for men and women in business.

One of the main methods of development of entrepreneurship is adoption
and implementation of target state programs. Support of women entrepreneurs is
possible both in the framework of programs that are specifically aimed at supporting
women, and in the framework of programs meant for micro enterprises or for staring
businesses, as women relatively more often own/manage such types of enterprises.

Further development of market infrastructure institutions oriented towards
specific needs of women entrepreneurs are necessary — improvement of their access
to information, consulting services, banking and non-banking sources of funding.
Training of entrepreneurs on basics of the market economy, work in the competitive
environment will give them additional chances to promote their enterprises in the
domestic market, to maintain them in the conditions of a crisis, to develop export
activities, to improve competitiveness of their businesses.

Until now support of entrepreneurship is done mostly on the national level.
Local governing bodies in their regions can offer entrepreneurs from some groups,
including women, more attractive conditions for business development. For
that purpose they can elaborate and implement their own regional programs of
business development taking into consideration specifics of development of certain
territories.

Results of the survey can serve as grounds not only for the policy aimed at
ensuring gender equality, but also for taking measures aimed in general at business
development. For example, one of important criteria for grouping of enterprises is
allocation of enterprises by age groups. Analysis showed that today for young people
business is not a very attractive sphere, or barriers for entering business and other
restrictions prevent their involvement in entrepreneurship. Initiation and elaboration
of target programs and special projects, or continuation of implementation of
measures taken earlier aimed at attracting young people to business could play a
positive role both for that group of citizens and for the country.

Rather considerable average age of entrepreneurs (45) allows making a
conclusion that a significant part of entrepreneurs were educated back in the Soviet
period, orin the first half of 1990-s. Therefore, they hardly have any serious theoretical
knowledge about business, management, marketing, or other skills needed for
successful operations in the market economy. In addition, some persons (especially
of older generation) in the past were“pushed into” business as a result of mass closure
of enterprises in search of earnings. And today many of them have to be involved in
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entrepreneurship having no other sources ofincome. The state, simplifying conditions
primarily for the smallest enterprises — self-employed, individual enterprises, family
firms, etc., not only contributes to business development, but also resolves important
social tasks — reduction of unemployment, increase of citizens’incomes.

Improvement of the system of state regulation in all cases has to be based on
results of special study allowing identification and assessment of real problems of
entrepreneurs, of their need in support, attitude of entrepreneurs to measures taken
by the state, and also expected effect of their implementation.

Inaddition, obtained results allowed identification of certain problemsin existing
gender related statistics. At present, there is no statistical data that would allow
examining in dynamics gender differences in the field of entrepreneurship. It seems
reasonable to conduct similar studies on a permanent basis — annually, or once every
two years, or to include “gender” aspect in the annual structural survey of enterprises
and use it subsequently in the course of processing and analysis of questionnaires as
one of the main classification criteria. Focus on these problems would allow improving
the statistical base for analysis of gender aspects in entrepreneurial activities.

For objective assessment of the situation in the field of entrepreneurship it is
necessary to publish the annual statistics digest on entrepreneurship in Moldova,
which would contain results of multidimensional analysis of its development, and also
comparable indices of entrepreneurship development in neighbouring countries,
and also in states that are of strategic interest for Moldova, first of all EU and CIS.
Statistical information is a necessary tool not only for employees of state managerial
bodies and for researchers, but also of entrepreneurs themselves.

Obtained results allowed identification of main characteristics of women
entrepreneurs, specifics of various businesses, which they own and manage, and
also problems that their enterprises encounter. They can be used when elaborating
policies for support of entrepreneurship, primarily, small and medium business,
thus contributing to economic growth, increase of revenues and employment, self-
fulfilment of citizens and ensuring stability in the country.

Besides, resultsand conclusions can serve as grounds for protection and lobbying
of interests of women, and also for elaboration of measures aimed at ensuring equal
opportunities for women and men in various spheres of life.
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